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HEADQUARTERS  FOR 


CANNERS’  AND  PICKLERS’ 


SEEDS 


DETROIT  BEET 


A  Superior  Stock  oF  Detroit  Beet  Seed 
used  by  Americans  best  canners 

PEAS,  BEANS,  CORN,  CUCUMBER,  CARROT 
TOMATO,  PEPPER 

STOCKS  THE  BEST  PRICES  THE  LOWEST 

Let  Us  Have  Your  Inquiries 

F.  H.  WOODRUFF  &  SONS 

Milford,  »  »  »  Conn. 

Branches — Rocky  Ford,  Colorado  Toledo,  Ohio  Atlanta,  Georgia 


PLANTS 

OF  THE 

PHELPS  GAN  CO 

MANUFACTURERS  OF  ,  * 

TIJN  CAN3  - 

CAPACITY 600  MILLIOK  CANS  PER  YEAR 
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ameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


No.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


Buy  Your  Cans 
From  A  User  Of  The 
Cameron  Air  Tester. 

You  are  then  definitely  assured  against 
claims  for  spoilage. 

Consider  This  List  OF 
Successful  Packers  Who 
Make  Their  Tin  Containers. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

rmour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO/  U.  S.  A. 
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why 

is  a  famous  food  editor  of  a  national 
magazine  writing  the  new  advertising 
campaign  for  canned  foods? 

where 

is  this  forceful  advertising  appearing— 
and  how  many  months  will  it  run? 

how  many 

women  will  see  the  advertisements  — 
and  why  will  they  read  them? 


This  book  contains  all  details  of  the  new  National 
Canners  Advertising.  Now  the  convention  is 
over  and  you  are  back  at  your  desk,  be  sure  to 
read  it  carefully.  This  is  a  campaign  written  for 
women  by  a  woman.  Be  sure  to  show  the  ad¬ 
vertisements  to  your  wife  and  get  her  opinion. 


CANNERS  ADVERTISING  COMMITTEE 

49  West  45th  Street  New  York  City 


January  22, 193U 
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The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 


A  LL  eyes  are  on  the  Chicago  Convention,  as  this  is 
being  written  on  Wednesday  afternoon,  January 
/  \  17th,  and  all  tongues  are  asking,  “What  did  this 

momentous  Convention  in  the  history  of  the  canning 
industry  do?” 

Together  with  the  Commodity  Committees,  the 
writer  has  been  in  Chicago  one  week,  up  to  this  time, 
having  begun  the  preliminary  sessions  on  Thursday 
morning,  January  11th.  Every  delegate  so  assigned 
was  present,  bright  and  early,  and  has  faithfully  fol¬ 
lowed  through  the  steady  stream  of  meetings — often 
far  into  the  night — and  up  to  this  writing  just  one 
Marketing  Agreement  has  been  thrashed  out  and  been 
brought  down  to  form,  and  been  accepted  by  the  can- 
ners  thereof — Peas. 

Chicago  has  long  held  the  reputation  of  being  the 
“Windy  City.”  In  the  vernacular,  Chicago  didn’t  know 
nothing  until  these  commodity  committees  began  meet¬ 
ing.  From  a  superficial  glance  at  the  immense  attend¬ 
ance,  it  would  seem  every  canner  in  the  business  is 
present;  they  are  so  numerous  that  they  overshadow 
the  brokers  and  the  canning  machinery  and  supply  men 
— another  record,  for  this  is  the  first  time  that  could  be 
said  even  in  approximate  truth.  The  presense  of  these 
canners  is  due  not  only  to  the  interest  in,  and  high  im¬ 
portance  of  the  subjects  to  be  acted  upon  at  this  Con¬ 
vention,  important  because  the  Government  intends 
to  give  force  and  effectiveness  to  whatever  the  Con¬ 
vention  decides  upon — but  a  far  greater  reason  is  that 
all  canners  made  good  money  in  1933 — by  their  own 
admission — and  therefore  could  readily  avail  them¬ 
selves  of  the  opportunity  to  be  present.  In  the  light 
of  the  dreary  years  behind  us,  that  is  an  important 
consideration,  and  it  enhances  the  importance  of  doing 
well  the  job  which  the  Government  in  its  determination 
to  improve  all  business,  wants  the  canning  industry  to 
do  in  1934 — namely,  the  regulation  of  its  packs  more 
nearly  in  line  with  probable  consumption.  Every  prof¬ 
itable  year  in  the  history  of  the  canning  industry  has 
inevitably  been  followed  by  excessive  packs,  and  that 
foolishness  has  brought  three  or  four  years  of  below 
cost  sales  and  heavy  losesses.  Every  canner  here  real¬ 
izes  that  danger  for  1934,  and  while  all  of  them  agree 


that  such  a  calamity  must  be  avoided,  that  the  Gov¬ 
ernment  is  right  in  its  urge  that  the  industry  impose 
self-control  upon  itself,  still  the  old  human  selfishness 
is  showing  in  spots :  the  canner  or  the  canners  of  a  sec¬ 
tion,  who  want  the  other  fellows  to  do  all  the  curtailing 
while  he  or  they  run  free.  And  that  is  just  exactly 
what  cannot  be  done  under  the  New  Deal,  because  the 
basis  of  that  is  fairness  to  all,  selfishness  out — hog¬ 
killing,  as  we  have  termed  it.  That  should  be  kept  in 
mind.  If  these  marketing  agreements  for  the  various 
products  are  drawn  so  that  they  will  be  fair  to  all — to 
all  canners,  to  all  cannery  growers,  to  all  the  consuming 
public — they  will  be  better  for  all.  And  you  can  see 
there  is  no  room  there  for  personal  or  sectional  advan¬ 
tages.  And  remember  the  further  fact  that  no  set  of 
business  men  in  any  industry  has  been  able  to  get 
through  the  Government  agencies  any  personally  sel¬ 
fish  attempt.  They  have  frustrated  the  brightest  minds 
in  the  country  on  every  such  attempt,  and  may  their 
power  never  weaken!  And  the  instigators  of  such 
efforts  invariably  agree  that  it  is  better  the  way  the 
Government  has  done  it.  That  is  the  splendid  gamb¬ 
ling  spirit  of  the  American  business  man.  They  feel 
the  right  to  make  the  effort — “You’ll  never  get  it  if  you 
do  not  ask  for  it,”  they  say;  but  having  been  denied, 
they  do  not  sulk,  do  not  revolt ;  they  get  right  into  step 
and  pull  hard  in  a  unanimous  way.  You  can’t  beat  that 
spirit. 

i|i  4c  * 

So  when  all  the  delegates  assembled,  at  first  as  a 
body,  it  was  found  many  committees,  if  not  all,  had  pet 
schemes  of  their  own  to  accomplish  the  end  desired. 
Pack  restriction  was  dubbed  “allocation,”  and  many 
wanted  no  allocation  whatever;  others  wanted  this 
allocation  effected  on  an  acreage  restricted  basis ;  oth¬ 
ers  wanted  it  controlled  by  buying  a  limited  number 
of  tons  of  the  product  in  question,  and  a  goodly  repre¬ 
sentation  wanted  to  say  flatly  the  exact  number  of  cases 
that  should  be  packed  and  no  more.  This  case  basis 
was,  of  course,  figured  on  the  common  unit  as  used  in 
general  statistics.  No.  2’s,  or  3’s.  All  of  these 

varying  groups  had  able  and  efficient  spokesmen,  some 
of  them  legal  gentlemen,  to  press  home  their  plans. 

We  started  to  say  above,  that  possibly  every  canner 
in  the  country  was  present  and  noted  these  facts  for 
himself,  but  of  course,  all  were  not.  But  we  can  say 
without  fear  of  contradiction,  that  the  canners  every- 
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where  have  been  fully — and  very  ably — represented; 
and  that  whatever  decisions  are  finally  made,  were 
made  only  after  the  most  thorough  and  most  exhaus¬ 
tive  consideration.  If  they  do  not  meet  your  personal 
ideas  in  full,  you  must  realize  that  it  is  because  conces¬ 
sions  had  to  be  made — the  give  and  take  spirit — to 
bring  about  harmony.  They  will  be  the  result  of  the 
meeting  of  many  minds  and  “From  the  counsel  of  many 
minds  cometh  wisdom.”  You  will  bow  gracefully  to 
this  wisdom  and  give  the  adopted  plan  your  hearty 
and  prompt  support. 

Time  is  a  great  factor — for  these  plans  must  be  per¬ 
fected,  be  accepted  by  the  Government  authorities,  and 
be  put  in  force  before  crop  planting  time  for  1934 
canning.  So  you  can  help  immensely  by  signing  up 
promptly,  in  perfect  confidence  that  your  interests  have 
been  taken  full  care  of,  and  that  thereby  you  are  help¬ 
ing  yourself  and  your  whole  industry. 

*  *  * 

The  position  of  the  Chairmen  and  Committees  hand¬ 
ling  the  various  commodities  has  been  a  most  difficult 
one  in  this  storm  of  conflicting  opinions,  generally  in 
good  humor,  but  at  times,  in  bitterness.  Mr.  Howard 
Orr,  just  elected  Vice-President  of  the  National  Can- 
ners  Association,  was  Chairman  of  the  General  Com¬ 
mittee,  and  handled  his  difficult  job  splendidly.  The 
Tomato  group  presented  the  storm  center.  But  of  them 
all,  undoubtedly  the  most  difficult  position  was  that  of 
the  Government  men,  especially  Mr.  Tapp,  representing 
A.  A.  A. 

To  properly  understand  this,  you  must  remember 
that  the  Government  is  using  no  force,  no  compulsion, 
no  big-stick.  It  has  pointed  out  the  desirability  of 
regulating  supply  to  demand,  has  waived  the  anti¬ 
trust  laws  so  that  a  whole  industry  may  act  in  unison 
to  effect  that  result,  but  it  insists  that  the  industry 
must  work  out  its  own  plan  of  salvation.  Having 
perfected  that  plan,  the  industry  can  ask  the  assist¬ 
ance  of  the  Government  to  put  it  into  effective  force, 
and  such  policing  power  will  be  extended.  But  only 
after  the  industry  decides  on  regulation  and  the  man¬ 
ner  it  prefers  to  use  for  such  regulation.  It  is,  there¬ 
fore,  an  industry  act,  calling  on  the  Government  to 
make  it  uniform  and  complied  with. 

We  predict  a  great  diplomatic  career  for  Mr.  Tapp. 
In  the  heat  of  debate  between  factions,  one  contending 
that  a  definite  restriction  on  the  number  of  cases  to  be 
packed,  and  the  other  fighting  for  acreage  control  as 
the  one  and  only  means  of  regulating  the  production, 
Mr.  Tapp  was  asked  if  the  A.  A.  A.  would  accept  acre¬ 
age  control  as  practical  and  sufficient,  and  here  is  his 
reply: 

“I  realize  they  have  worked  very  diligently  and 
tried  to  compromise  a  great  many  different  points 
of  view,  but  there  is  that  practical  problem  from 
a  legal  standpoint  that  you  must  have  an  agree¬ 
ment  which  is  enforceable,  and  we  can’t  very  well 
promise  to  enforce  something  unless  it  is  stated  in 
quite  specific  terms  and  unless  those  terms  are, 

I  would  say,  somewhat  more  uniform  in  the  differ- 
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ent  areas  than  is  probably  implied  by  the  state¬ 
ment  as  now  read  and  the  further  fact  that  what 
we  must  enforce  is  something  on  the  canner  and 
not  on  the  grower.  That  relates  to  this  allocation 
of  acreage  proposition.  We  can’t  be  put  in  the 
position  of  going  out  and  measuring  every  indi¬ 
vidual  grower’s  acreage  in  order  to  see  if  a  canner 
has  violated  his  agreement.  If  you  want  an  agrees 
ment  to  allocate  pack  and  you  want  it  to  be  effec¬ 
tively  enforced,  it  will  have  to  be  in  quite  specific 
terms  in  order  to  provide  for  that  enforcement. 

“It  will  be  perfectly  possible,  no  doubt,  to  get 
the  other  type  of  agreement,  which  75  per  cent  or 
90  per  cent  of  your  canners  would  agree  to  and 
abide  by.  I  am  perfectly  willing  to  admit  that 
that  is  possible  along  the  lines  set  up  here.  But  I 
am  not  convinced  that  it  is  set  up  in  specific 
enough  terms  so  that  we  can  enforce  it  on  the 
other  ten  or  twenty-five  per  cent. 

“I  think,  from  that  standpoint,  that  we  will 
have  to  do  quite  a  little  bit  more  work  before  we 
can  feel  that  we  have  a  solution  whereby  we  can 
contract  with  the  canners  to  enforce  it.  I  think 
you  all  see  the  difference  in  the  point  of  view 
there.” 

If  Mr.  Tapp  wanted  to  say,  but  could  not,  that  allo¬ 
cation  or  regulation  must  be  stated  in  total  cases,  how 
could  he  have  done  so  more  effectively?  He  is  a  wonder. 
*  *  *  * 

More — and  lots  of  it — next  week,  and  for  many 
weeks  to  come. 

JH  js 

CANNERS’  CONVENTIONS 

FEBRUARY  1,  2,  1934 — Tennessee-Kentucky  Can¬ 
ners.  Hotel  Andrew  Johnson,  Knoxville,  Tennes¬ 
see.  Annual. 


January  22, 19 3 U 


THE  CANNING  TRADE 


GOOD/  I 
I  LIKE  TO  DO 
BUSINESS  M 
WITH  them! 


AN  EPISODE 

IN  THE  LIFE  OFACANNER 


YES,  QUALITY  AND  SERVICE. 
V  DEPENDABILITY 

^  IS  A  BIO  THING 

IN  OUR  BUSINESS 


I'M  SOLD  ON  THE 
CONSTANT  QUALITY 
OFHEEKIN  CANS 


There  is  a  great  deal  of  satisfaction  renewal  of  Heekin  contracts  come  in 
in  knowing  that  those  with  whom  from  our  friends — hundreds  of  them — 
you  do  business  are  your  friends.  In-  engaged  in  the  canning  business  in  the 
deed,  personal  friendships  in  business  Central-West.  If  you  have  never  ex- 
are  the  strongest  assets  of  any  com-  perienced  the  genial,  cordial,  friendly 
pany.  Heekin,  large  enough  to  handle  service  that  may  be  yours  at  the  Heekin 
the  largest  can  contract,  small  enough  factories  then,  this  year,  you  might  give 
to  be  easily  accessible  for  the  discussion  Heekin  an  opportunity  to  fulfill  your  can 
of  problems  between  Ganner  and  Gan  requirements.  You  will  deal  directly  with 
Manufacturer,  has  built  its  business  those  in  authority — men  who  can  assist 
upon  friendships — the  reward  of  confi-  you  in  your  problems.  Why  not  give 
dence  and  service.  Now,  when  canners  Heekin  an  opportunity?  THE  HEEKIN 
are  planning  their  work  for  next  year  the  CAN  COMPANY,  CINCINNATI,  O. 

HEEKIN  CANS 


(Plus  HEEKIN  PERSONAL  SERVICE 
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How  The  Women 
Feel  About  The  N.  R.  A. 

Given  the  Results  of  a  Survey  of  Opinions 
of  Over  40/000  Women  of  the  Country  on 
Topics  of  National  Interest  »  »  » 


iWISH  at  the  very  outset  to  disclaim  any  altruistic 
motives  on  the  part  of  our  company  in  having  this 
Survey  made  by  Mr.  Houser  and  his  associates.  For 
good  business  reasons  we  interviewed  this  large  num¬ 
ber  of  women  to  find  out  their  attitude  towards  a 
good  many  of  our  merchandise  problems.  It  occurred 
10  us,  however,  that  it  would  be  most  helpful  if  we 
could  throw  in  these  additional  questions  to  find  out 
the  reaction  of  the  Housewives  of  America  towards  the 
N.  R.  A.,  and  the  various  policies  of  the  Administra¬ 
tion  having  to  do  with  Recovery. 

In  a  sense,  we  might  even  call  part  of  the  survey 
“The  Discovery  of  the  Forgotten  Code,”  for  the  one 
code  that  the  N.  R.  A.,  is  unable  to  do  anything  about 
is  that  of  the  Housewives.  And  yet  it  must  be  recalled 
that  their  reactions  and  their  activities  are  absolutely 
vital  to  any  program  for  the  betterment  of  conditions. 

For  it  is  the  women  of  America  who  spend  82  per 
cent  of  all  the  money  that  goes  into  retail  channels. 
And  we  have  therefore,  tried  to  make  this  tremen¬ 
dously  important  group  articulate. 

We  may  well  be  proud  of  American  women,  for  this 
Survey  shows  that  they  have  courage,  intelligence,  and 
a  tremendous  fund  of  optimism.  It  shows  also  that 
they  have  a  secure  grasp  not  only  of  the  material  but 
of  the  spiritual  values  of  our  national  life.  These  are 
not  platitudes.  They  are  statements  based  upon  the 
specific  findings  of  this  broad  cross-sectional  investi¬ 
gation. 

Our  interviewers  asked  the  women  of  four  metro¬ 
politan  cities — New  York,  Philadelphia,  Pittsburgh, 
and  Milwaukee :  “Are  we  on  the  way  out  of  the  depres¬ 
sion?”  The  vote  was  overwhelmingly  “yes” — ranging 
from  78  per  cent  in  New  York  City  to  90  per  cent  in 
Milwaukee. 

We  then  questioned  whether  we  would  be  better  off 
after  the  depression  than  we  were  in  our  most  pros¬ 
perous  years.  And  again  a  vast  group,  over  85  per 
cent,  said  “yes.”  While  we  might  have  expected  that 
a  majority  would  believe  that  better  times  are  coming, 
we  could  hardly  have  expected  so  extraordinarily  large 
a  vote  for  the  belief  that  our  most  prosperous  years 
would  soon  be  exceeded. 


By  Bernard  F.  Gimbel 

President,  Gimbel  Brothers,  Inc., 
Friday,  December  29th,  2  P.  M. 


I  think  that  some  of  the  reasons  given  for  this  at¬ 
titude  are  most  significant.  For  almost  one-third  of 
the  reasons  given  indicated  very  clearly  the  belief  of 
the  women  of  America  that  in  these  critical  years  just 
past  we  have  learned  a  bitter  lesson  of  the  fruits  of 
selfishness,  greed  and  avarice.  And  they  tell  us  that 
we  shall  succeed  in  a  large  measure  in  the  future  be¬ 
cause  as  individuals  and  as  a  government  we  will  not 
repeat  these  vicious  mistakes  of  the  past. 

There  have  been  carping  critics  of  the  N.  R.  A.,  who 
felt  that  in  its  pressure  to  force  a  more  equitable  dis¬ 
tribution  of  wealth,  it  was  contrary  to  some  of  the 
underlying  tenets  of  our  form  of  government.  But 
these  critics  do  not  speak  for  American  women.  We 
asked  specifically  “Is  the  N.  R.  A.  contrary  to  our 
form  of  government?”  and  we  found  that  four-fifths 
of  those  questioned  emphatically  answered  “no.” 

Perhaps  the  attitude  of  the  woman  towards  the  N. 
R.  A.  might  be  better  illustrated  if  I  point  out  some 
of  the  specific  beliefs  entertained  by  women  about  its 
benefits  and  the  necessity  for  supporting  it.  On  the 
average,  92  per  cent  of  all  women  in  these  four  great 
cities  either  believe  that  everyone  has  been  benefitted 
by  the  N.  R.  A.,  or  that  at  least  some  one  group  in 
our  society  has  been  measurably  helped.  Most  thought 
the  Worker  had  received  the  greatest  benefit,  though 
large  numbers  felt  that  the  Manufacturer,  the  Retailer, 
the  Farmer,  and  the  Consumer  had  been  similarly 
favored. 

Those  business  organizations  in  America  who  have 
been  proudly  displaying  the  Blue  Eagle  will,  I  am 
sure,  be  glad  to  note  that  930  women  out  of  every  1,000 
believe  that  they  should  support  only  those  firms  who 
are  loyally  backing  the  N.  R.  A.  They  told  us  why 
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LEWIS  QUALITY  GRADER 

G«t  the  highest  percentage  possible  of 
fancy  peas  with  this  machine. 


SPRAGUE-SELLS  CORP. 


D  VISION  OF  FOOD  MACHINERY  CORP 


HOOPESTON,  ILLINOIS 


New  streamlined  trains  are  taking  the  railroads 
out  of  the  doldrums — just  as  modem,  radically 
improved  equipment  is  ushering  in  a  New  Elra 
of  Canning.  The  industry  moves  forward  on 
the  wheels  of  speedy  economical  machinery  — 
and  profits  follow  fast  in  the  wake  of  Progress! 


UNIVERSAL 


CORN  CUTTER 


Guts  both  cream  style  and 
whole  grain.  Builds  profits 
by  stepping  up  yield  and 


Wilt  Resistant 

ALASKA  PEAS 

We  have  a  moderate  surplus  of  1933  crop  Mary¬ 
land  and  Alcross  strains  to  offer  for  spot  or  future 
delivery. 

Our  planting  stocks  of  ALASKA  PEAS  are  FULLY 
RESISTANT  to  WILT.  This  is  a  vital  feature  to 
most  canners  in  the  older  canning  sections. 

GOLDEN  CROSS  SWEET  CORN 

The  greatest  advance  in  Sweet  Corn  since 
Golden  Bantam  was  introduced. 

A  bright  yellow  12-rowed  corn  with  quality  equal  to  Golden 
Bantam  in  every  way;  very  resistant  to  Bacterial  Wilt  or  Stewart's 
Disease;  two  or  three  times  as  productive  as  Golden  Bantam 
and  only  six  days  later  in  Maturity.  Our  strain  of  this  F.  Hybrid 
is  from  the  original  Purdue  introduction. 

We  also  grow  a  full  line  of  other  Canners’  Seed 
PEAS,  BEANS.  CORN.  TOMATO.  PICKLE,  BEET, 
etc. 

We  solicit  your  inquiries  for  Pure-Bred  Canners’  Seeds. 

LEONARD  SEED  COMPANY 

333-335  West  35th  Street  CHICAGO,  ILL. 


Modem  Canning  Equipment  for  all  Food  Products. 
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they  believed  this.  They  felt  it  was  a  measure  of  loy¬ 
alty  to  the  Government  and  to  the  whole  cause  of  re¬ 
covery  to  do  so. 

A  woman  in  New  York  stated :  “We  fought  the  War 
together,  why  not  the  Depression?”  And  a  woman  in 
Philadelphia  said :  “We  should  support  firms  under  the 
N.  R.  A.  because  thus  we  aid  the  man  who  is  doing  his 
part.” 

One  might  well  have  expected  more  selfishness.  One 
might  have  expected  that  the  majority  would  be  self- 
seeking,  looking  for  jobs  specifically  for  themselves 
and  for  members  of  their  families.  These  things  no 
doubt  they  wish,  but  more  specifically  they  are  con¬ 
cerned  with  the  greatest  good  for  the  greatest  number. 

We  introduced  one  serious  question  which,  in  study¬ 
ing  the  survey,  I  find  has  its  amusing  aspects.  We 
were  curious  to  know  what  people  are  doing  with  the 
leisure  time  created  under  the  N.  R.  A.,  and  we  found 
that  in  New  York  City  29  per  cent  of  those  who  now 
have  more  leisure  spend  it  loafing  around  the  house 
and  only  12  per  cent  spend  this  extra  time  in  more 
housework.  Whereas  their  sisters  in  Milwaukee  ap¬ 
pear  to  be  far  more  industrious — for  while  16  per 
cent  of  them  are  doing  more  loafing  at  home,  21  per 
cent  are  busily  baking  more  pies  and  in  general  con¬ 
cerning  themselves  with  their  housework.  We  found 
others  using  this  time  in  all  manner  of  ways — ^taking 
more  care  of  their  chlidren,  going  to  night-schools, 
taking  piano-lessons,  fishing,  enjoying  week-end  trips, 
even  working  jig-saw  puzzles.  Fortunately,  only  one 
woman  admitted  she  spent  her  time  complaining,  and 
one  harrassed  soul  in  Pittsburgh  suggested  that  her 
spare  time  was  used  up  by  worrying  if  her  firm  was 
going  broke. 

But  no  matter  what  profitable  or  trivial  thing  has 
been  done  with  this  leisure  time,  we  find  that  almost 
one-third  of  all  the  families  in  these  cities  have  at 
least  some  one  member  who  has  more  time  to  devote  to 
himself  and  to  his  own  pleasures  under  the  N.  R.  A. 
than  before. 

Perhaps  I  can  best  summarize  the  whole  survey  by 
stating  that  it  constitutes  an  overwhelming  vote  of 
confidence  for  the  Administration  and  all  of  its  poli¬ 
cies.  At  the  risk  of  being  tedious,  let  me  briefly  re¬ 
capitulate  the  most  pertinent  questions  and  their 
answers. 

Well  over  three-quarters  of  the  women  of  this  coun¬ 
try  believe  we  are  on  our  way  out  of  the  depression. 
850  out  of  every  1,000  believe  we  are  coming  into  a 
period  of  unprecedented  prosperity.  Almost  all  of  the 
women  in  America  believe  implicitly  in  the  N.  R.  A. 
and  in  the  firms  who  are  loyally  supporting  it.  A 
quarter  of  all  the  workers  of  America  have  some  added 
leisure  because  of  the  N.  R.  A. 

And  now  let  me  introduce  one  last  question  and  its 
answer,  which  I  think  is  as  significant  as  all  the  others 
put  together.  We  asked  (in  New  York)  if  this  coun¬ 
try  has  a  “baloney  dollar.”  Surprisingly  enough,  25 
per  cent  had  not  heard  the  phrase,  and  63  per  cent  out 
of  every  remaining  100  emphatically  said  “no.”  They 
told  us  they  believed  the  currency  of  the  country  was 
in  good  hands  and  there  was  nothing  in  the  world  to 
fear. 


It  is  obviously  not  my  place,  speaking  as  President 
of  Gimbel  Brothers,  Incorporated,  to  venture  opinions 
that  are  colored  by  any  sort  of  partisan  politics.  It 
does,  however,  give  me  a  great  deal  of  pleasure  to  be 
able  to  record  for  you  these  expressions  of  opinion  of 
American  women. 

Our  company  was  one  of  the  first  to  sign  the  Presi¬ 
dent’s  Reemployment  Agreement,  and  to  dsiplay  the 
Blue  Eagle.  That  our  faith  in  this  great  movement 
was  justified  was  more  than  amply  attested  to  by  the 
result  of  this  survey. 

I  am  confident  that  we  can  enter  into  the  new  year 
with  very  sane  expectations  for  better  business  every¬ 
where,  judging  by  the  expressed  attitude  of  the  real 
purchasing  agent  of  America — ^the  Housewife. 

MORGAN  DENIED  GOVERNMENT  BUSINESS 

ATIONAL  Compliance  Director  William  H. 
Davis  today  notified  all  government  depart¬ 
ments  that  the  Morgan  Packing  Company,  Aus¬ 
tin,  Ind.,  canners  who  have  been  large  suppliers  of 
the  Civilian  Conservation  Corps  and  other  federal 
agencies,  has  not  signed  the  President’s  Reemployment 
Agreement  and  is  therefore  not  entitled  to  any  more 
government  business. 

Simultaneously  the  Department  of  Justice  was  re¬ 
quested  to  investigate  charges  that  the  firm,  notwith¬ 
standing  its  failure  to  sign  or  comply  with  the  terms 
of  the  Agreement,  has  sought  to  justify  recent  price 
increases  by  attributing  the  increases  to  the  “national 
recovery  program.” 

The  letters  dispatched  by  Mr.  Davis  to  all  depart¬ 
ment  and  emergency  organization  heads  read  as  fol¬ 
lows: 

“The  attention  of  the  National  Recovery  Ad¬ 
ministration  has  been  called  to  the  fact  that  cer¬ 
tain  Departments  of  the  Federal  Government  have 
been  using  canned  foods  produced  by  the  Morgan 
Packing  Company  of  Austin,  Ind. 

“Investigation  develops  that  the  Morgan  Pack¬ 
ing  Company  did  not  sign  the  President’s  Reem¬ 
ployment  Agreement,  and  that  certain  of  their 
industrial  practices  were  contrary  to  both  spirit 
and  letter  of  the  Agreement. 

“The  National  Recovery  Administration  be¬ 
lieves  that  Government  business  should  be  dis¬ 
tributed  amongst  those  concerns  who  signed  the 
President’s  Reemployment  Agreement  and  loyally 
supported  the  President’s  program. 

“Will  you,  therefore,  please  direct  purchasing 
officers  under  your  supervision  ordering  canned 
foods  for  the  United  States  to  give  preference  to 
foods  packed  by  signers  of  the  President’s  Re¬ 
employment  Agreement?” 

It  was  pointed  out  by  Mr.  Davis  that  the  great  ma¬ 
jority  of  fruit  and  vegetable  packers  early  signed  the 
President’s  Agreement  and  have  been  fully  complying 
with  its  provisions.  The  Morgan  Company,  however, 
it  is  claimed,  has  exceeded  the  maximum  hours  pre- 
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scribed  in  the  Agreement,  paid  its  employees  less  than 
the  minimum  rates  of  the  Agreement  and  in  addition, 
has  employed  children  in  its  plant. 

In  addition  to  the  obvious  advantage  it  enjoyed  over 
competitors  by  reason  of  its  non-adherence  to  the 
Agreement,  the  firm  has  had  another  in  that  pur¬ 
chasers,  themselves  operating  under  the  Blue  Eagle, 
bound  themselves  in  the  Agreement  to  accept  increased 
prices  resulting  from  the  producers’  compliance  with 
the  Agreement, 

“It  is  felt,”  said  Mr.  Davis,  announcing  his  action, 
“that  any  advantages  accruing  through  Federal  pur¬ 
chases  should  be  given  to  those  canners  who  signed 
and  complied  with  the  provisions  of  the  President’s 
Reemployment  Agreement.” 


HOW  CODE  ADMINISTRATORS  WILL  WORK 


National  Recovery  Administrator  Hugh  S. 
Johnson  recently  announced  the  appointment  of 
the  Administration  members  of  90  of  the  Code 
Authorities  created  under  approved  Codes  of  Fair 
Competition.  Under  the  Codes  the  Administration  is 
to  be  represented  on  each  Authority  by  from  one  to 
three  members,  without  vote,  appointed,  by  the  Ad¬ 
ministrator. 

The  Administration  members  are  appointed  for 
terms  of  from  six  months  to  one  year  and  the  terms, 
in  cases  where  more  than  one  is  named,  are  arranged 
so  that  they  do  not  expire  at  the  same  time.  At  least 
one  of  the  members  is  to  have  a  background  of  experi¬ 
ence  but  no  present  interest  in  the  industry  or  in  an 
allied  industry. 

As  expressed  by  the  Administrator,  the  Administra¬ 
tion  members  of  Code  Authorities,  “carefully  avoiding 
the  fact  or  appearance  of  dictation  or  coercion”  will 
function  as  “co-workers  in  an  undertaking  of  public 
interest,  concerned  only  in  the  faithful  administration 
of  the  Codes.” 

Specifically,  their  chief  duties  may  be  summarized 
as  follows: 

1.  Refer  with  recommendation  to  the  Administrator 
through  the  division  administrator  those  matters  men¬ 
tioned  in  the  code  as  being  subject  to  review  and/or 
the  approval  of  the  Administrator. 

2.  Recommend  to  the  division  administrator  such 
other  matters  as  in  his  judgment  are  important  to  the 
welfare  of  the  industry,  or  to  the  public  interest,  or 
to  the  consumers  or  employees  affected  by  the  pro¬ 
visions  of  the  code. 

3.  Through  the  code  authority  secure  complete  as¬ 
sent  to  and  compliance  with  all  provisions  of  the  code 
by  each  unit  of  the  industry. 

4.  Assist  the  code  authority  in  connection  with  the 
preparation  of  recommendations  for  necessary  inter¬ 
pretations,  modifications,  and  additions  to  the  code. 
Consult  with  the  division  administrator  in  reference 
thereto. 

5.  Warn  and  guard  against  threatened  deviations 
from  the  code  or  non-observance  of  its  terms  or  action 
contrary  to  the  principle  of  N.  I.  R.  A. 


6.  Constantly  scrutinize  the  operation  of  the  code 
and  see  that  it  does  not  permit  or  promote  monopolies 
nor  tend  to  eliminate  or  oppress  small  enterprises. 

7.  Advise  with  the  code  authority  in  seeing  that  its 
affairs  are  handled  in  a  cooperative  and  fair  manner 
with  respect  to  all  units  under  the  code  making  sure 
that  the  provisions  of  the  code  are  strictly  adhered 
to  with  an  equitable  and  fair  settlement  of  all  matters 
covered  by  the  code  pertaining  to  the  interests  of  the 
general  public,  consumers,  or  employees. 

8.  Assure  himself  and  the  division  administrator 
that  the  industrial  members  of  the  code  authority  are 
truly  representative  of  the  entire  industry  and  elected 
by  a  method  fair  and  equitable  to  all  concerned. 


SHOULD  BE 

In  Every  Cannery  Office 

"A  Complete  Course  in  Canning” 

As  an  insurance  asainst  loss 

New  Low  Price  $S»00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 


One  Operation! 

REMOVES 

•  Splits 

•  Skins 

•  Washes 

•  &  Dries 

WITH  THIS  NEW  PEA 

SPLIT  REMOVER 
WASHER 

CRUNnUPNAN 


BERUMri 

CANNING^ 


'CANNING^  MACHINEinr 

Singie  LMt  or  J!  Complete  Canning  Plant 
BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


IT  is  interesting  to  note  how  far  extended  are  the 
baleful  effects  of  wrong  thinking.  Usually  the  fault 
commences  by  failure  to  think  clearly  through  your 
problem. 

A  number  of  years  ago  about  seventy-five  leading 
brokers  of  the  United  States  lost  a  profitable  account 
because  of  changing  trends  in  distribution.  A  leading 
spirit  among  them  became  obsessed  with  the  idea  that 
they  were  the  leading  forces  in  the  widespread  sale  of 
a  product  nationally  advertised  for  twenty  years.  He 
canvassed  possible  sources  of  supply  for  a  like  prod¬ 
uct,  contracted  with  the  source  to  market  their  prod¬ 
uct  and  his  seventy-four  friends  and  associates  enthu¬ 
siastically  started  to  make  their  product  the  leading 
seller  in  the  country. 

They  failed  entirely  in  analyzing  the  situation  and 
took  no  account  of  the  consumer  demand  firmly  estab¬ 
lished  for  the  product.  This  was  in  1925  or  1926. 
Years  passed,  national  distribution  for  the  product  was 
not  secured  and  our  friend  in  a  last  attempt  to  secure 
widespread  sales  and  volume  put  on  a  case  free  with 
a  case  sale.  Housewives  all  over  took  advantage  of 
the  free  offer,  bought  several  packages,  used  them  up 
and  learned  others  would  cost  as  much  as  the  one  they 
had  been  buying.  They  bought  the  better  known  one. 
Management  changed  in  the  mill,  from  time  to  time 
various  devices  for  stimulating  sales  and  consumer  de¬ 
mand  were  tried  and  in  several  instances  the  case  free 
with  a  case  plan  was  tried  again.  You  see,  a  bad  habit 
once  established  continues  beyond  all  reasonable  ex¬ 
pectations.  Yesterday  my  wife  asked  me  to  stop  at 
an  out  of  the  way  store  in  a  rather  poor  neighborhood 
and  she  picked  up  three  packages  of  the  product  being 
sold  at  a  price  nineteen  cents  below  known  brands  be¬ 
cause  the  owner  of  the  goods  wanted  to  get  his  money 
out  of  the  stock  and  even  a  package  free  with  a  pack¬ 
age  was  not  moving  the  goods.  It  is  needless  to  say 
that  when  he  has  at  last  sold  out  what  he  has  of  the 
product  he  will  not  stock  it  at  anything  like  the  price 
asked  for  like  stocks  known  to  the  housewives  of  his 
neighborhood. 

Moral,  whenever  you  start  popularizing  your  line  or 
brand,  be  certain  you  have  thought  through  the  prob¬ 
lem  and  that  you  are  engaging  in  a  line  of  sound  en¬ 
deavor  else  you  may  do  the  future  sales  of  your  line 
more  harm  than  you  do  good. 


Of  course,  if  you  are  wise  you  will  start  considering 
your  sales  problem  by  looking  at  your  product  from 
all  angles.  This  magazine  and  this  department  has 
been  hammering  away  for  so  long  about  quality,  noth¬ 
ing  but  quality  that  you  may  be  tired  of  hearing  us 
preach,  preach  and  preach.  I’m  sorry  but  if  the  lesson 
has  not  been  learned  there  is  nothing  one  can  do  but 
re-assign  it! 

On  my  desk  is  a  can  of  Whoosits  Green  Beans,  estab¬ 
lished  in  umpty  seven  or  eight  with  a  most  attractive 
product  vignette  on  one  side  of  the  label  and  a  dashing 
Hussar  or  something  or  other  on  the  reverse  side.  In 
our  home  we  have  been  accustomed  to  eating  good 
canned  green  beans,  this  particular  brand  has  been 
advertised  several  times  lately  in  the  market  where  we 
reside  and  at  last  we  succumbed  to  the  power  of  ad¬ 
vertising  plus  price  and  bought  a  can.  Well,  they  were 
simply  cut  green  beans  and  that’s  all.  If  they  had  not 
been  picked  just  when  they  were  they  would  have  been 
good  seed  beans  and  that’s  all  you  can  say  in  their 
favor. 

Moral,  if  you  are  going  to  label  your  product  at¬ 
tractively,  make  it  as  good  as  the  label  indicates.  Some 
of  our  readers  are  still  not  paying  enough  attention  to 
packing  quality  products. 

Now  that  we  have  mentioned  labels,  let’s  continue 
looking  at  them  for  a  moment.  Before  doing  this  let 
me  make  the  point  that  while  some  few  canners  and 
distributors  are  doing  a  fair  labeling  job,  the  majority 
are  still  attempting  to  make  their  customers  like  labels 
on  canned  foods  which  go  back  to  the  dark  ages  in 
canning.  You  disagree  with  me,  you  say?  All  right, 
here’s  a  can  of  Pimentos  labeled  Extra  Fancy.  The 
label  is  rather  attractive  especially  on  the  vignette  side 
but  with  little  space  altogether  the  canner  has  used  the 
reverse  side  of  the  label  for  the  repetition  of  his  brand 
name.  The  brand  is  mentioned,  the  locality  in  which 
they  are  packed  is  given,  the  net  weight  as  demanded 
by  law  is  plainly  stated  and  the  packer’s  name  and 
location  also  is  included  on  the  label.  Nothing  else, 
simply  nothing  else.  Argue  all  you  wish  but  I’ll  tell 
you  that  from  my  limited  knowledge  I  know  pimentos 
may  be  used  for  several  different  purposes  on  the  table 
and  in  cooking.  Why  in  the  name  of  all  that’s  progres¬ 
sive  doesn’t  the  packer  mention  at  least  a  use  or  two  ? 
Do  they  contain  vitamins,  is  there  any  possible  health 
angle  from  which  their  sale  may  be  approached?  Are 
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better  pimentos  packed  in  one  section  of  the  country 
than  in  another  ?  Are  they  a  principal  product  of  any 
one  state  or  is  the  total  volume  so  small  they  are  a 
neglible  factor  in  making  up  a  list  of  state  products? 
Does  the  packer  put  anything  else  besides  pimentos  in 
a  can  ?  Enough  of  that,  you  get  what  I  am  driving  at ! 

I  am  sorry  to  state  that  one  of  the  leading  national 
advertisers  of  canned  foods  in  the  United  States  is  also 
guilty  of  taking  their  labels  lightly.  They  repeat  a 
name  logotype  on  the  reverse  of  their  label,  they  do 
mention  various  other  products  one  should  buy  but — 
they  leave  one  blissfully  ignorant  of  any  uses  for  the 
product  in  any  of  their  cans. 

About  a  year  ago  a  leading  chain  store  in  the  coun¬ 
try  re-designed  their  labels  and  I’ll  say  they  did  a  job. 
Their  color  scheme  may  have  been  questionable  but 
their  execution  of  a  logical,  orderly  plan  for  label  de¬ 
velopment  has  been  admirable.  Look  at  a  can  of  their 
Red  Salmon.  A  leaping,  silvery  salmon  across  a  dark 
background  readily  identifies  the  product.  Their  Com¬ 
pany  Brand  is  subordinated  to  the  product  name.  The 
reverse  of  their  label  carries  eight  lines  of  descriptive 
matter  before  an  elaborate  recipe.  You  are  told  where 
the  product  comes  from,  that  it  is  Fancy  and  why, 
that  it  has  been  carefully  cleaned  and  fully  cooked  in 
such  a  way  as  to  retain  all  of  its  original  food  content. 
Three  uses  are  mentioned  and  a  fourth  fully  detailed  in 
the  recipe  prepared  for  users  of  the  product.  Go 
through  their  entire  line  and  you  will  find  this  same 
masterful  handling  of  labels.  Perhaps  this  is  why 
housewives  are  so  ready  to  accept  their  offerings  as 
equal  in  every  way  to  nationally  advertised  brands. 

Contrasting  again  an  informative  label  with  one  that 
tells  you  nothing,  there  is  a  brand  of  canned  corn  on 
the  market  today  that  leaves  little  to  question  about 
the  product  after  one  reads  the  label.  It’s  high  priced 
but  sells  well,  a  few  years  ago  its  packers  started  tak¬ 
ing  small  space  in  one  or  two  national  magazines,  today 
they  are  using  full  pages  in  color.  And  often.  No 
doubt  the  telling  of  their  story  on  the  label  has  helped 
them  put  their  product  over. 

You  will  be  reading  this  after  your  return  from 
Chicago.  Your  mind  will  be  full  of  codes,  ethics  and 
their  application  to  your  business.  But  do  not  forget 
that  1934  will  see  competition  in  your  business  as  al¬ 
ways.  Codes  or  no  codes,  the  best  product,  most  at¬ 
tractively  and  informatively  labeled,  distributed  by 
means  of  a  sound  merchandising  plan  will  sell  profit¬ 
ably  in  1934  just  as  it  always  has  sold. 

You  must  settle  your  quality  problem  yourself,  no 
one  can  do  it  for  you.  You  must  adjust  yourself  to 
any  necessary  impositions  of  restricted  pack,  etc. 
That’s  your  job! 

If  you  wish  any  advice  regarding  redesigning  of 
labels,  send  this  department  two  of  each  you  wish  to 
work  over.  Give  us  at  least  two  weeks  and  we  will 
return  them  with  our  recommendations.  No  obliga¬ 
tion  of  course,  this  is  your  department,  use  it  to  in¬ 
crease  your  profits. 


INDIANA  CANNERS  HAVE  MONEY 

HE  Searle  Brokerage  Co.,  Indianapolis,  under 
date  of  January  6th,  said : 

No  doubt  you  know  that  the  1933  tomato  ton¬ 
nage  for  the  entire  country  over  was  more  than  200,- 
000  tons  less  than  in  1932,  according  to  Government 
figures.  In  this  section  of  the  country  the  greater 
percentage  of  the  1933  pack  of  tomatoes  was  shipped 
out  immediately  after  the  pack,  which  leaves  the  stock 
of  tomatoes  in  canners’  hands  very  small  in  Indiana, 
and  also  leaves  the  canners  in  the  best  financial  con¬ 
dition  they  have  been  in  for  several  years.  We  believe 
by  this  time  a  large  portion  of  the  tomatoes  shipped 
to  buyers  has  gone  into  consumers’  hands,  as  inquiries 
are  beginning  to  come  in  again,  with  much  interest 
shown.  As  stated  above,  most  of  our  Indiana  can¬ 
ners  are  in  good  financial  condition,  with  small  stocks 
on  hand,  and  so  they  are  very  firm  in  their  prices; 
in  fact,  most  of  them  feel  that  within  a  month  their 
prices  will  be  higher.  To  the  best  of  our  knowledge 
there  are  no  No.  3  tomatoes  left  in  Indiana  of  any 
grade,  and  the  stock  of  No.  lO’s  of  all  grades  is  very 
small.  We  have  no  large  lots  of  tomatoes  to  ofier — 
our  offerings  being  small  lots  scattered  here  and 
there. 

We  quote  as  follows: 


TOMATOES 


Standard  Extra  Standard 

Fancy 

No.  2 . 

. $0.80-$0.85 

$0.90-$0.95 

$1.15 

No.  21/,  . 

.  1.10-  1.15 

1.30-  1.35 

1.50 

No.  3 

.  Out 

Out 

No.  10  . 

4.25 

4.50 

4.75 

No.  10  Standard  Tomato  Puree 

$4.00 — Extra 

Stand- 

ard  $4.50. 


CORN 

No.  2  Standard  Evergreen  Corn . $0.75 

No.  2  Fancy  Golden  Evergreen  Corn . 90 

No.  2  Fancy  Country  Gentleman  Corn .  1.00 

No.  2  Fancy  Golden  Bantam  Corn .  1.00 


Filler  Boot 

Hansen  Sanitary  Kraut  Hansen  Quality  Pea  Grader 
Filler  Hansen  Four  Roll  Beet 

Hansen  Automatic  Tomato  Topper 

Filler  Hansen  Sanitary  Gallon  Filler 

^  Hansen  Whole  Grain  Corn  Cutter  ^ 

Hansen  Chili  Con  Came  Filler 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 
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BANKRUPT  CANNERY  TO  BE  SOLD 

OTICE  is  hereby  given  that  the  trustee  herein, 
will  sell  on  the  24th  day  of  January,  1934,  at  2 
o’clock  in  the  afternoon,  at  the  place  of  busi¬ 
ness  formerly  occupied  by  Hustisford  Canning  Com¬ 
pany,  bankrupt,  in  the  village  of  Hustisford,  Wiscon¬ 
sin,  at  auction,  to  the  highest  bidder  for  cash,  subject 
to  confirmation  by  the  court,  all  the  personal  property 
owned  by  said  bankrupt,  not  exempt,  except  outstand¬ 
ing  accounts. 

Also  the  following  described  real  estate  to  wit:  A 
four  and  twenty  six  one  hundredth  acres  off  of  the 
south  side  of  fractional  lot  four  (4)  in  section  Nine 
(9)  township  Ten  (10)  north  of  range  sixteen  (16) 
east  commencing  at  the  north  east  corner  of  a  certain 
25  feet  square  on  the  east  end  of  Hustisford  dam  in 
said  section  Nine  (9)  thence  due  east  eight  and  67/100 
chains  to  section  line,  thence  south  in  section  line  four 
and  64/100  chains  to  north  bank  of  Rock  River  thence 
westerly  and  northerly  along  said  bank  of  Rock  River 
to  south  west  corner  of  said  first  above  mentioned  25 
square  feet,  thence  easterly  25  feet,  thence  northerly 
25  feet  to  place  of  beginning,  containing  4  26/100  acres 
of  land.  Also  a  right  of  way  for  teaming  purposes 
leading  from  the  north  west  corner  of  above  described 
4  26/100  acres  along  the  river  bank  as  now  used  to 
the  Hustisford  and  Woodland  road,  said  right  of  way 
to  be  sufficient  width  for  the  passing  of  teams  thereon, 
appraised  at  $1500.00. 

Inventory  and  appraisal  on  file  in  my  office. 


ever  forget  it  for  an  instant!  Live  it — do  it — ^be  it! 
And  you  will  keep  on  selling  your  customer,  year  after 
year,  while  your  competitors  starve  to  death  trying  to 
submarine  simple-minded  retailers  into  stocking  built- 
for-a-price  merchandise.  And  don’t  let  any  one  tell 
you  this  advice  is  applesauce.  I  guess  I  know  my 
apples. 

“Smile,  and  be  square!  Always — and  always!  And 
when  comes  the  day  when  you  are  gathered  unto  your 
fathers,  this  same  old  pair  of  lifelong  cronies  will  go 
with  you  a  long  way  on  the  road  toward  that  undis¬ 
covered  country  from  whose  bourn  no  traveller 
returns.” 

SPRAY  RESIDUE  TOLERANCES  FOR  1934  CROP 
ANNOUNCED  BY  SECRETARY  OF 
AGRICULTURE 

A  TOLERANCE  for  lead  that  may  be  present  as 
spray  residue  on  fruit  to  be  harvested  in  1934 
.  was  announced,  December  11,  by  the  Acting 
Secretary  of  Agriculture.  Action  under  the  Federal 
Food  and  Drugs  Act  will  be  taken  against  all  ship¬ 
ments  of  fruit  that  contain  in  excess  of  0.019  grain 
of  lead  per  pound. 

The  tolerance  of  0.01  grain  per  pound  previously 
set  for  fluorine  and  for  arsenic  will  remain  in  force 
for  the  1934  crop. 


Charles  H.  Forward, 
Referee  in  Bankruptcy. 

Dated  January  10th,  1934. 

GOOD  ADVICE  FROM  “THE  OPTIMIST” 

A  DAM,  when  he  had  gathered  up  his  winter  fig 
/A  leaves,  and  had  salvaged  that  which  he  could 
/  \  from  the  wreck,  delivered  his  first  lecture  on 

selling,  calling  unto  him  his  first  born  and  saying: 
“Son,  that  wretched  reptile  hath  surely  ruined  busi¬ 
ness  for  us  at  the  old  stand,  and  it  looks  as  if  you 
have  to  get  out  and  rustle  some  orders.  Now  listen, 
my  boy.  Two  things,  two  only,  would  I  have  you  re¬ 
member — and  you’ll  stock  every  merchant  from  the 
Land  of  Nod  to  the  Plains  of  Shinar! 

“The  first  thing  you  are  to  do  when  you  go  into  a 
man’s  store  is  to  smile!  Put  one  of  those  things  on 
your  face  and  keep  it  there  if  it  kills  you.  If  business 
is  rotten,  smile!  If  it  is  good,  smile!  Maybe  your 
customer’s  grouchy.  Maybe  you  don’t  feel  any  too  well 
yourself — smile  anyway,  and  draw  dividends  on  that 
smile  in  absolutely  dependable  currency,  proof  against 
the  wiles  of  Satan  and  all  assaults  of  our  democrats. 

“Point  number  two.  Listen  well  to  this,  my  son. 
Erase  from  your  mind  all  thought  of  the  apple  deal 
that  put  us  on  the  rocks,  but  never  forget  that  which 
I  am  going  to  tell  you  now.  After  you  have  smiled  your 
way  into  your  customer’s  regard,  be  square!  Don’t 


The  text  of  the  official  notice  follows: 

In  the  Department’s  announcement  of  June  20,  1933, 
a  lead  tolerance  of  0.014  was  forecast  for  the  1934  sea¬ 
son.  In  the  absence  of  a  commercially  feasible  lead 
arsenate  substitute  it  is  evidence  that  despite  the  most 
effective  washing  method  a  material  amount  of  fruit 
will  not  meet  the  tolerance  of  0.014  grain  lead  per 
pound.  Accordingly,  a  tolerance  of  0.019  grain  lead 
per  pound  of  fruit  is  announced  for  the  1934  crop. 
It  is  hoped  that  by  the  end  of  the  1934  season  the 
various  lines  of  research  now  under  way  will  enable 
the  industry  to  meet  a  tolerance  of  0.014  grain  per 
pound  the  following  year  and,  perhaps,  to  eliminate 
lead  entirely  as  is  now  being  done  in  vegetables. 

There  are  no  indications  of  any  additional  knowledge 
on  the  toxicity  of  fluorine  which  call  for  a  change  in 
the  tolerance  of  0.01  grain  per  pound  announced  June 
20,  1933.  Present  indications  are  that  fluorine  is  not 
as  easily  removed  as  was  earlier  thought  to  be  the 
case. 

The  tolerance  for  arsenic  will  remain  at  0.01  grain 
arsenious  oxide  per  pound  of  fruit. 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 
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You  generally  find 
the  better  grade 
Canner  insured 

through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Over  A  Quarter  Century 
oj  Successful  Service 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Ave. 

CHICAGO,  ILL. 

Telephone  Delaware  9400 


GAMSE 

LABELS 


GAMSE  LITHOGRAPHING  CO.,  Inc, 

Herman  Gamse,  President 

419-423  E.  Lombard  St. 
BALTIMORE,  MD. 

Phone:  Plaza  1545-1546 


QUALITY  SEED  PEAS 

Conners'  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


Quality  Canning  Machinery 

We  manufacture  machinery  for  Com, 

Peas,  Tomatoes,  Beans,  etc,  etc. 


Robina 

Circl*  Steam  Hoist 


Write  for  descriptive  matter  covering  Tuc-Robins 

Line  for  Whole  Grain  Corn  Canning  Machinery  F 

A.  K.  Robins  &  Company,  Inc. 


Robins 

Pulp  Machine 


Lombard,  Concord  &  West  Falls  Ave. 


Baltimore,  Maryland 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  he  appreciated.  ^  You  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE — 1  practically  new  World  Labeler  complete 
for  8  and  14  oz.  bottles  at  a  bargain  price. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FOR  SALE — Two  Langsenkamp  Juice  Extractors. 
Good  as  new.  Reasonable. 

Curtice  Bros.  Co.,  Rochester,  N.  Y. 


Wanted  —  Machinery 

WANTED— For  Cash:  1  Ayars  Filler  for  tomatoes  and 
cut  beans;  1  new  Perfection  Filler  for  peas.  Ma¬ 
chines  must  be  in  good  condition. 

Address  Box  A-1947  care  of  The  Canning  Trade. 

WANTED — Second-hand  five  tier  Process  Cages.  Must 
be  not  over  38”  wide  and  28”  high.  Specify  condi¬ 
tion  and  quantity. 

Address  Box  A-1951  care  of  The  Canning  Trade. 

For  Sale  —  Factories 

FOR  SALE— Canning  Factory,  fully  equipped  for 
packing  the  following  available  products: — Tomatoes, 
Puree,  Sweet  Potatoes,  Asparagus  and  Pumpkin. 
Now  is  the  time  to  arrange  for  your  pack. 

Davis  &  Lippincott  (“Rob  Roy”  brand  Canned 
Foods)  Woodstown,  N.  J. 

FOR  SALE— Well  built  Canning  Factory  and  equip¬ 
ment,  now  in  operation.  Packs  high  grade  products, 
location  excellent. 

Call  or  address  C.  F.  More,  Receiver,  Wallace 
Roberts  Canning  Co.,  Woodstcvn,  N  J 


Wanted  —  Factory 

WANTED 

To  buy  good  used  canning  plant,  irt  delete 

capacity. 

Address  C.  H  ,  1521  Peachtree  St  ,  Atlanta,  Ga. 

Situations  Wanted 

POSITION  W  ANTED  -  Looking  for  a  live  connection.  20  years 
successful  experience  in  manufacture  and  sale  of  canned  foods, 
over  five  years  successful  brokerage  experience.  Best  of  re¬ 
ferences,  financially  responsible,  large  acquaintance  among 
canners  and  canned  foods  buyers. 

Address  Box  B-1938  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Factory  Superintendent  in  plant  can¬ 
ning  corn,  stringbeans,  apples,  etc.  Best  of  references.  Mar¬ 
ried  and  37  years  old.  Will  go  anywhere. 

F.  P.  Turner,  West  Farmington,  Me. 


POSITION  WANTED — As  Superintendent  or  Manager  of  pea 
canning  factory.  Long  experience  handling  peas  and  string 
beans.  Will  furnish  best  of  references  from  a  number  of  best 
canners  and  brokers  in  Wisconsin. 

Address  Box  B-1936  care  of  The  Canning  Trade. 


POSITION  WANTED  By  Factory  Superintendent.  Efficient 
producer  with  long  and  varied  experience  packing  a  general 
vegetable  line;  peas,  corn,  tomatoes,  green  beans,  beets, 
kraut  and  other  items.  Good  mechanic.  Have  installed  several 
complete  canning  plants.  Available  now. 

Address  Box  B-1937  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Factory  Manager.  At  present  em¬ 
ployed;  services  available  after  December  31st,  1933.  Fully 
experienced  in  the  packing  of  all  major  lines  in  New  York  State 
and  the  Tri -States,  from  the  field  to  the  finished  product.  Can 
equip  complete  plants  and/or  renovate  old  plants  to  manufacture 
under  the  most  efficient  methods  of  canning  to  secure  lowest 
possible  costs,  highest  quality  and  under  sanitary  conditions. 
Will  consider  any  proposition  large  or  small  with  a  progressive 
company.  Best  of  references. 

Address  Box  B-1945  care  of  The  Canning  Trade. 


POSITION  WANTED — Young  man,  experienced  packer  of  full 
line  of  fruits  and  vegetables,  catsup,  jam  and  jellies.  Will  go 
anywhere;  absolutely  dependable. 

Address  Box  B-1949  care  of  The  Canning  Trade. 


POSITION  WANTED — Experienced,  efficient  canner  wishes  posi¬ 
tion  as  manager  or  superintendent.  If  conditions  are  satis¬ 
factory,  can  make  investment. 

Address  Box  B-1952  care  of  Canning  Trade. 

Help  Wanted 


WANTED  Experienced  man  in  the  preparation  of  very  fine 
soups.  State  experience  fully  in  first  letter. 

Address  Box  B-1948  care  of  The  Canning  Trade. 


WANTED — A  canned  foods  salesman  for  Central  New  York.  Must 
have  his  own  car. 

Address  Box  B-1950  care  of  The  Canning  Trade. 
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SMILE  AWHILE 

Fhere  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  Snancially. 

SEND  IN  YOUR  CONTRiUUTION. 

All  are  welcome. 


MAKE  A  BID 

“I  came  in  here  to  get  something  for  my  wife.” 

“What  are  you  asking  for  her?” 

AN  OBUGING  POLICE  CHIEF 

Chief  of  Police — Fll  put  you  on  touring  duty  with 
a  squad  of  veterans.  The  police  cars  are  all  equipped 
with  radios  now. 

New  Policeman — Gee,  that’s  mighty  nice  of  you, 
Chief.  I  like  music. 

“The  sedan,”  he  says,  “was  parked  at  the  side  of 
the  road,  and  as  I  drew  near  I  could  hear  noises  of  a 
struggle  within.  The  body  of  the  car  swayed  slightly 
to  and  fro.  I  heard  a  curse,  and  then,  again  the  muffled 
panting.  I  crept  softly  around  to  the  side,  looked  into 
the  window,  and  saw — 

“A  man  trying  to  fold  a  road  map  the  same  as  it 
had  been !” 

NEIGHBORLY  TACT 

“Mrs.  Brown,”  cried  Mr.  Smith  to  his  neighbor, 
“have  you  spoken  to  your  boy  about  mimicking  me?” 

“Yes,  I  have,”  replied  Mrs.  Brown.  “Fve  told  him 
not  to  act  like  a  fool.” 

STOP  THIEF! 

Mrs.  Hotshot — Do  you  know  what  became  of  my 
evening  gown?  I  can’t  find  it  anywhere. 

Hotshot — I  just  saw  a  moth  fly  out  of  your  clothes 
closet. 

ELUCIDATING  MUMMA 

Caller — Is  your  mother  engaged? 

Little  Boy — I  think  she  is  married. 

URGENT  FAN  MAIL 

Actor  (modesty) — As  a  matter  of  fact,  I  have  re¬ 
ceived  letters  from  ladies  in  almost  every  place  in 
which  I  have  appeared. 

Rival — Landladies,  I  presume. 

GIVE  HIM  THE  GREEN  LIGHT 

“Going  to  a  fire?”  asked  the  traffic  officer  sarcastic¬ 
ally  to  the  speeding  motorist. 

“W-well,  not  exactly,”  answered  the  motorist.  “Just 
trying  to  prevent  one.” 

“Yes,  and  how  were  you  going  to  do  that?” 

“Well,  the  boss  said  that’s  what  he’d  do  if  I  were 
late  again,  and  I  was  hurrying  to  get  to  the  office  in 
time.” 


HAMACHEK 

IDEAL 

VINERS 

Hamachek  Ideal  Viners  arc  the  most  eco¬ 
nomical  viners  for  the  packer  and  grower. 
They  thresh  the  peas  more  thoroughly  out 
of  the  vines  and  reduce  breakage  during  the 
hulling  process.  They  effect  an  improvement 
in  quality  because  the  peas  saved  are  the  most 
tender  ones  that  are  in  the  vines,  and  because 
they  will  thresh  young  and  tender  peas  very 
efficiently.  The  savings  effected  are  large 
and  important  to  every  pea  packer. 

The  reasons  for  these  savings  are  due  to 
many  exclusive  patented  features.  An  exam¬ 
ple  is  found  in  curved,  forwardly  inclined 
beaters  that  hit  the  pods  more  often  and  uti¬ 
lize  larger  surfaces  of  the  beaters.  The  agit¬ 
ator  saves  many  liberated  peas. 

The  sturdy  construction  of  the  viners  and 
the  low  up-keep  cost  also  appeals  to  users. 

FRANK  HAMACHEK 
MACHINE  CO. 

KEWAUNEE  »  »  WISCONSIN 

Jllso  Manufacturers  of 

VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS, 
AND  CHAIN  ADJUSTERS 


I 


18 


THE  CANNING  TRADE 


January  22, 19SU 


Indiana  Juice  Extractors, 

Indiana  Colossal  Pulpers, 

Indiana  Chili  Sauce  Machine, 

Pumps  for  Pulp  and  Catsup, 

Hampers,  Knives,  Solder  and  Flux, 

C.  M.C.,  Superbrite  and  Nubrite  Metal¬ 
lic  Coatines. 

Stickle  Differential  Drainage  and  Return 
Boiler  System, 

Steam  Traps, 

Tomato  Juice  Strainers, 

Storage  Tanks  with  Preheating  Coils  or 
Steam  Crosses, 

Indiana  Paddle  Finishers, 

Fillers, 

Kook-More  Koils 

Cooking  Tanks  either  Cypress  or  Glass 
lined. 

Improved  Brush  Finishers, 

Indiana  Slush  Pumps  for  handling  Plant 
Refuse, 

Aprons,  Gloves,  Firepots  and  Furnaces, 
Capping  Steels, 

Steel  Stools  and  Dippers, 

Indiana  Continuous  Pumpkin  handling 
System, 

Preheating  Coils  and  Steam  Crosses, 
Tomato  Salters, 

Stainless  Steel  Glass  lined  pipe  line  and 
fittings. 


MORRAL  BROTHERS 


INDIANAPOLIS 

INDIANA 


Steam  Jacketed 
Kettles 

Sturdy  kettles  well  designed  built  for 
service,  quick  result,  economical  to 
operate  is  the  type  of  equipment  we 
offer  in  Copper,  Nickel  and  Stainless 
Steel,  supplied  in  the  Standard  Stati¬ 
onary,  the  Shallow  Preserves  or  the 
Tilting  type  kettle.  All  built  of  heavy 
plate  which  insures  long  service. 


MORRAL,  OHIO 

Manufacturers  of 


Write  for  Catalogue  and  further  Particulars 


MORRAL  BROTHERS,  Mortal,  Ohio 


BROWN  BOGGS  CO.,  Ltd 
Hamilton,  Ont., 

Sole  Agenta  for  Canada 


THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 
THE  MORRAL  COMBINATION 


CORN  CUTTER 
For  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 


PATENTED 


PHILLIPS  SALES  COMPAIMY,  Inc. 


Brokers  aitti  C 


om  miss  ion 


Ganne?  G'oo^s  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  U.  S.  A. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Indications  are  Prices  Will  Advance  too  Rapidly — Instances 
Which  Point  the  Way — Sign  Your  Agreement  Promptly — 
Canners'  Code  on  Way  to  Hearing  and  Will  Be 
in  Force  By  February  1st. 

Hold  prices  down — Again  we  are  writing 
this  Review  at  the  Convention  in  Chicago. 
Seemingly  all  the  canners  in  the  country  are 
here — though  of  course  they  are  not — ^but  none  of 
them  here  is  worrying  about  selling.  A  man  came  up 
to  the  writer  to  ask  if  we  knew  any  canners  who  had 
any  bargains  for  sale.  We  told  him  there  were  no 
such  things.  A  canner  twitted  us  last  week  that  the 
much  predicted  advance  in  canned  foods  prices  had 
not  come  to  pass.  We  told  him  to  be  patient,  that 
the  month  was  but  eleven  days  old  at  the  time.  Since 
then  things  have  been  popping. 

A  mite  of  a  broker,  much  like  a  sparrow  hawk  in 
his  quick  flittings  about,  was  bedeviling  an  Eastern 
canner  with  whom  we  were  talking — one  of  the  Com¬ 
mittee  men — ^to  let  him  sell  some  No.  10  tomatoes  at 
$4.25.  The  canner  had  only  a  small  remnant,  and  he 
finally  let  them  go.  On  our  way  down  to  dinner,  just 
before  this  was  written,  a  Wisconsin  canner  of  toma¬ 
toes  hailed  us,  and  while  talking  he  was  asked  if  he 
would  sell  some  more  No.  10  tomatoes,  and  he  said 
“No.”  He  explained  that  he  had  sold  some  at  $4.75 
just  to  keep  the  customer  quiet,  but  said  they  are 
worth  $5.00,  and  he  is  not  anxious  to  sell. 

An  aggressive  Ohio  canner  said  our  market  prices 
have  all  been  off  the  last  couple  of  issues:  “You  are 
quoting  No.  2  Standard  Tomatoes  at  85c.  I’ll  bet  you 
I  can  go  down  East  and  sell  them  today  at  $1.00.” 
Another  canner  said  that  was  too  high ;  that  90c  was 
easy,  but  about  right. 

This  is  a  different  crowd  to  what  it  has  been  during 
the  past  three  Conventions :  they  all  made  money  last 
year  (1933);  they  all  have  confidence  in  what  goods 
they  have  left,  and  there  is  the  whole  story. 

If  this  Convention  votes  to  restrict  the  packs,  prices 
on  spot  goods  will  go  too  high,  and  futures  will  sell 
at  good  prices  and  freely — on  all  canned  foods,  not 
just  some.  Prices  must  not  move  too  high  on  spots; 
it  will  slow  down  consumption  and  make  people  look 


for  something  else.  Buying  power  has  not  been  suf- 
ciently  restored  as  yet  to  stand  higher  prices.  More¬ 
over,  canned  foods  are  staples  and  they  should  not 
carry  undue  profits.  Better  a  fair,  regular  profit 
every  year  than  one  high-profit  year  and  three  below 
cost  years.  As  a  canner  said  just  today,  “We  made 
enough  this  year.” 

But  if  this  Convention  did  not  vote  to  restrict  the 
packs,  futures  wodld  be  in  a  miserably  weak  condi¬ 
tion,  with  no  bottom  to  them.  There  has  been  a  tre¬ 
mendous  propaganda  picturing  the  huge  packs  of 
everything  in  this  1934  canning  season.  Don’t  be  mis¬ 
lead  by  it.  Hold  tight ;  wait  until  you  have  had  time 
to  fully  understand  what  has  been  done  here  this 
week ;  to  know  the  extent  of  the  heavy  increase  in  the 
costs  this  season,  and  then  if  you  care  to,  consider 
futures.  Any  prices  offered  you  today  may  very  eas¬ 
ily  prove  too  low. 

When  the  pack  restriction  plan  for  your  product  is 
presented  to  you,  don’t  hesitate.  Sign  it;  furnish  the 
needed  information  and  so  get  it  into  force  at  the 
earliest  possible  moment.  It  is  all  in  your  favor.  A 
week  before  the  Committee  were  to  meet,  a  rumor  got 
out  that  canned  peas  had  been  restricted.  There  im¬ 
mediately  came  in  more  inquiries  than  had  been  ex¬ 
perienced  at  any  time  in  the  past  three  years.  And 
you  will  find  the  same  result  just  as  soon  as  your 
product,  or  products,  come  under  such  control.  From 
a  marketing  point  of  view,  this  will  be  the  greatest 
influence  ever  experienced;  and  per  contra,  failure 
to  so  act  would  result  in  the  greatest  market  weak¬ 
ness.  And  yet  they  debated  a  full  week  to  no  pur¬ 
pose.  That  was  most  astounding  to  the  writer;  it 
seemed  so  unreasonable.  But  those  in  charge  felt 
that  time  must  be  given  to  air  the  many  pet  theories, 
after  which  real  progress  would  be  made.  We  dip 
our  hat  to  them  as  wonderful  students  of  human  na¬ 
ture,  for  they  were  right ! 

They  have  worked  tremendously  hard  at  this  Con¬ 
vention,  but  they,  or  others,  have  played  hard,  too,  and 
to  late  in  the  nights  and  the  wee  small  hours  of  the 
morning.  In  that  manner  it  has  been  a  real,  old  time 
Convention — the  vacation  time  of  the  canner. 

The  Canners’  Code  has  been  whipped  into  shape  and 
it  now  seems  certain  will  be  granted  a  hearing  next 
week,  and  will  speedily  be  put  into  favor.  It  is  now 
under  the  N.  R.  A.  instead  of  the  A.  A.  A. 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Rising  Market  Expected  After  Conventions — December  Sales 
Show  Cain  Over  Corresponding  Month  Last  Year — Prices 
Firm — Japanese  Shipment  of  “N.  R.  A.”  Tuna  Seized — Pro¬ 
duction  Must  be  Kept  in  Line  With  Consumption — Grapefruit 
Purchases  Confined  to  Spot  Needs 

New  York,  January  18,  1934. 

Market — with  Hudson  Street  heavily  represen¬ 
ted  at  the  Chicago  food  trade  conventions,  last 
week’s  activity  here  was  confined  mainly  to 
routine  movements  with  little  change  in  the  situation 
expected  until  the  conventions  are  ended. 

Resumption  of  more  active  interest  in  the  market, 
however,  is  expected  to  develop  after  the  conventions 
and  present  indications  are  that  buyers  will  find  that 
they  are  covering  on  a  rising  market.  First-hands, 
in  most  cases,  were  more  than  succesful  in  maintaining 
a  stable  price  list  in  the  final  months  of  last  year. 

Inquiries  for  tri-state  tomatoes  shortly  after  the  turn 
of  the  year  resulted  in  advances  in  quotations  as  can- 
ners  showed  little  disposition  to  dispose  of  their  stocks 
at  current  prices.  With  first-hand  holdings  practically 
all  items  limited,  all  signs  point  to  higher  prices. 

SALES — The  cry  of  the  buyers  that  consumer  de¬ 
mand  for  canned  foods  has  not  kept  pace  with  the 
gain  in  employment  through  C.  W.  A.  and  other  Gov¬ 
ernment  relief  activities  as  well  as  the  general  rise 
in  general  business  conditions  is  contradicted  in  reports 
of  December  activity  of  grocery  chains  as  compiled  by 
the  Department  of  Foreign  and  Domestic  Commerce. 

While  admittedly  grocery  sales  did  not  respond  to 
the  stimulus  of  Federal  relief  projects  and  the  rising 
trend  in  general  industrial  operations  as  quickly  as  did 
other  industries,  December  sales  of  the  reporting 
chains,  which  control  70  per  cent  of  all  the  chain  gro¬ 
cery  units  in  the  United  States,  showed  r.  2  per  cent 
gain  over  the  like  1932  month. 

IMPROVEMNET — Even  more  cheering  than  the 
news  that  grocery  sales  are  rising  is  the  continued  gain 
in  demand  for  “luxury”  and  “semi-luxury”  items.  This 
type  of  merchandise  suffered  more  than  any  other 
grocery  item  during  the  depression. 

The  increased  demand  for  such  items,  which  nor¬ 
mally  rises  to  its  peak  at  the  Christmas  holiday  season, 
continued  to  hold  up  even  after  the  stimulus  of  the 
year-end  holidays  had  passed  and  grocers  contend  that 
this  is  one  of  the  best  signs  that  the  industry  is  pulling 
out  of  the  hole.  While  up  to  now,  staple  items  pro¬ 
viding  the  bulk  of  the  increased  movements,  an  en¬ 
couraging  tendency  for  this  improvement  to  spread  in 
the  higher-priced  items  is  reported  in  chain  grocery 
circles. 

TRADES — Prices  in  the  local  market  held  firm  to 
strong  with  trading  suffering  from  the  normal  con¬ 
traction  experienced  at  convention  time.  Revival  of 
interest  in  canned  fish,  due  to  the  early  start  of  the 
Lenten  season  this  year,  is  expected  to  spur  business  in 
this  department  once  the  conventions  have  ended. 


Other  items  are  strong  with  but  one  or  two  minor 
exceptions. 

SEIZURE — The  trade  showed  much  interest  in  the 
report  from  Washington  over  last  week-end  disclosing 
the  seizure  of  approximately  4,000  cases  of  canned 
Japanese  tuna  fish,  each  case  bearing  the  Blue  Eagle 
insignia  of  the  N.  R.  A.  at  San  Pedro,  California.  The 
shipment  was  held  pending  a  joint  investigation  by 
customs  and  N.  R.  A.  authorities. 

Prompt  impounding  of  the  shipment,  brought  in  by 
the  Japanese  vessel  Tatsuta  Maru,  was  ordered  by  Gen¬ 
eral  Johnson,  following  a  telegram  from  an  informant 
whose  name  was  not  made  public,  disclosing  the  land¬ 
ing  of  the  shipment  and  containing  a  sworn  affidavit 
that  each  case  was  marked  with  the  Blue  Eagle. 

General  Johnson  notified  the  State  Department  and 
then  requested  Secretary  of  the  Treasury  Morgen- 
thau  to  “instruct  the  proper  officials  in  your  depart¬ 
ment  to  refuse  entry  to  any  foreign  importations 
bearing  the  N.  R.  A.  insignia  until  we  can  make  the 
necessary  investigation.” 

OPERATIONS — Much  stress  was  laid  on  the  im¬ 
portance  of  canners  keeping  their  production  this 
year  in  line  with  market  demands  in  pre-convention 
discussions  heard  in  the  trade  and  just  to  make  it 
official,  read  what  H.  W.  Phelps,  president  of  the 
American  Can  Co.,  said  in  Chicago  Tuesday. 

“The  canning  industry  is  in  much  better  shape, 
and  if  canners  during  the  coming  packing  season  hold 
operations  down  to  what  they  know  will  be  consumed, 
they  will  have  a  profitable  year  in  1934.”  Indica¬ 
tions  from  Chicago  are  that  the  canners  appreciate 
the  importance  of  such  action. 

lilCENSE — The  license  of  the  Independent  Grow¬ 
ers’  Association  of  Yuba  City  and  Oakland,  Cali¬ 
fornia,  to  can  cling  peaches  has  been  revoked  by  Sec¬ 
retary  of  Agriculture  Wallace,  effective  January  22. 
This  action  was  taken  following  charges  that  the  can¬ 
ning  unit  had  violated  terms  of  the  cling  peach  mar¬ 
keting  agreement. 

Violations  charged  include  canning  in  excess  of 
allottment,  failure  to  pay  control  committee  during 
each  week  of  its  operation,  $2.30  a  ton  for  peaches 
canned  during  the  preceding  week  and  $2.50  a  ton 
for  the  fotal  pack;  refusing  examination  of  its  rec¬ 
ords  on  order  of  the  control  committee,  and  failure 
to  pay  assessments  by  the  committee. 

DIVIDEND — The  General  Foods  Corporation  de¬ 
clared  the  regular  quarterly  dividend  of  45  cents  on 
the  capital  stock,  payable  February  15  to  holders  of 
record  February  1. 

James  F.  Brownlee,  vice  president  in  charge  of 
sales,  has  been  elected  a  director  of  the  corporation 
in  place  of  Ralph  G.  Coburn,  vice  president.  Mr. 
Coburn  retains  his  office  as  vice  president. 

GRAPEFRUIT — With  continued  rumors  of  conces¬ 
sions  heard  in  the  trade,  the  current  situation  is 
slightly  confused.  However,  major  Florida  sections, 
while  conceding  that  some  of  the  smaller  canners 
might  be  offering  a  slightly  under  the  current  level, 
hold  that  the  larger  packers  are  holding  to  their  pub¬ 
lished  price  levels. 


January  22, 1934 


THE  CANNING  TRADE 


21 


However,  concessions,  or  no  concessions,  the  trade 
continues  to  confine  their  purchases  to  spot  needs  and 
futures  bookings  are  very  scarce.  This  admittedly  is 
bothering  some  of  the  canners  who  normally  have 
futures  bookings  to  act  as  financial  backing  for  their 
operations.  Whether  or  not,  however,  this  pressure 
is  sufficient  to  drive  prices  down  is  questionable. 

Speaking  off  the  record,  it  seems  that  prices  are  in 
a  better  position  to  move  upwards  than  downwards 
in  view  of  the  increased  strength  in  canned  fruit 
prices  in  general  and  the  increased  packing  costs 
under  which  Florida  canners  are  operating. 

Jt  jit 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  "The  Canning  Trade" 

Convention  Is  Called  “Big”  This  Year — ^Tomato  Market 
Stronger — Spot  Peas  In  Wisconsin  Cleaned  Up — Some  Ques¬ 
tions  and  Answers 

Chicago,  January  18,  1934. 

HE  BIG  CONVENTION— The  word  “big”  is  prop¬ 
erly  applied.  Ask  anyone  who  attended.  As  this 
report  is  filed  it  is  still  going  BIG.  The  feeling  is 
so  much  better  than  a  year  ago  this  time  that  almost 
everyone  you  meet  comments  upon  it. 

The  all-absorbing  talk  is  Control  of  1934  Vegetable 
Acreage.  Your  correspondent  has  not  had  the  time  or 
opportunity  to  attend  any  of  the  meetings  and,  there¬ 
fore,  is  not  in  a  position  to  advise  just  what  if  any 
official  action  has  been  taken.  Judging  from  the  con¬ 
tacts  made  with  many  canners  from  all  parts  of  the 
country,  including  brokers  who  have  talked  with  their 
canners  as  well  as  supply  men,  it  is  a  foregone  con¬ 
clusion  that  there  will  be  a  control.  Just  how  it  will 
be  worked,  well  possibly  the  worthy  editor  of  this  ex¬ 
cellent  trade  paper  will  be  able  to  tell  you  about  it  in 
this  issue. 

TOMATOES — The  market  has  strengthened  since 
the  report  of  a  week  ago.  Some  good  buying  has  pre¬ 
vailed.  It  is  hard  now  to  locate  any  No.  2  Good  Stand¬ 
ard  Indiana  Tomatoes  at  85c  f.  o.  b.  cannery.  No.  2i/^ 
Standards  are  firm  at  $1.10  with  No.  2i/>  Extra  Stand¬ 
ards  $1.20  all  f.  o.  b.  Indiana  shipping  points. 

PEAS — A  heavy  buying  movement  from  all  parts  of 
the  country  has  cleaned  up  everything  in  the  way  of 
spot  peas  in  Wisconsin  at  less  than  $1.20  f.  o.  b,  can¬ 
nery.  Those  buyers  who  demurred  in  paying  $1.10 
cannery  cheerfully  paid  $1.15,  and  now  we  know  of  one 
of  the  buyers  who  will  pay  $1.20.  It  doesn’t  make 
any  difference  what  the  grade  or  sifting  is  just  as  long 
as  the  pea  is  a  good  Standard — it  commands  $1.20 
f.  o.  b.  Wisconsin  cannery.  These  higher  levels  have 
naturally  thrown  the  spotlight  on  No.  1  tins  and  a 
movement  in  the  smaller  container  has  been  noted 
with  the  result  that  anything  in  No.  1  tin  Standard 
Peas  at  75c  to  80c  f.  o.  b.  has  found  a  ready  outlet. 


On  future  peas,  one  Wisconsin  canner  is  reported  as 
having  named  prices  but  your  correspondent  has  not 
been  privileged  to  see  same.  Possibly  before  the  con¬ 
vention  is  over  other  canners  will  be  out  with  their 
future  quotations.  We  doubt,  however,  if  the  trade  in 
general  will  jump  in  early  and  buy. 

GENERAL  MARKET — ^We  told  you  in  this  column 
last  week  that  your  readers  could  not  expect  much  of 
a  report  this  time  so  we  are  going  to  let  the  above  suf¬ 
fice  as  applied  to  actual  market  news. 

GOOD  WORK — Sprague,  Warner  &  Co.  of  Chicago, 
the  leading  wholesale  grocer  of  this  market  and  pion¬ 
eers  in  the  distribution  of  fancy  canned  foods  as  well 
as  the  promulgation  of  same,  are  running  a  number  of 
“Answers  and  Questions”  in  their  house  magazine.  We 
outline  a  few  of  these  just  to  show  the  canning  trade 
that  there  are  some  jobbers  who  do  far  more  in  devel¬ 
oping  consumer  good-will  in  canned  foods  than  the  can¬ 
ner  themselves : 

Question  No.  1 :  Is  it  safe  to  leave  fruits  or  vege¬ 
tables  in  a  tin  after  it  has  been  opened  ?  Answer :  Yes. 
The  can  is  more  likely  to  be  sterile  than  the  dish  into 
which  the  contents  are  to  be  emptied  as  the  can  with 
the  food  in  it  has  been  subjected  at  the  cannery  to  tem¬ 
peratures  sufficient  to  destroy  micro-organisms. 

Question  No.  2 :  Do  “canned”  foods  contain  as  many 
vitamins  as  “fresh”?  Answer:  Usually  more,  for  no 
vitamins  are  lost  in  storage  as  most  canned  foods  are 
packed  immediately  after  picking.  None  are  lost 
through  oxidation  as  in  home  cooking,  for  most  of  the 
free  oxygen  has  been  removed  from  the  can  before 
the  contents  are  subjected  to  their  greatest  heat. 

Question  No.  3 :  How  many  servings  are  there  in  a 
No.  2  tin  of  grapefruit?  Answer:  Four  generous  por¬ 
tions. 

Question  No.  4 :  Which  canned  fruit  has  the  greatest 
sale  in  the  average  grocery  store?  Answer:  Peaches 
— ^they  represent  4.82  per  cent  of  all  canned  foods  sold. 

Question  No.  5:  How  are  peas  graded  as  to  size? 
Answer :  There  are  six  sizes — their  grade  being  deter¬ 
mined  by  the  size  mesh  they  will  pass  through  before 
pre-cooking — No.  1  size  are  those  small  enough  to  pass 
through  a  9/32  inch  mesh,  and  No.  6  are  those  not 
small  enough  to  pass  through  a  13/32  inch  mesh. 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  "The  Canning  Trade" 

Conventions  Important  to  Business — Sea  Foods  Show  Strength 
— Heavy  Buying  of  Shrimp  Over — Oysters  Scarce,  Setback 

Mobile,  Ala.,  January  18,  1934. 

ONVENTION — When  these  lines  are  read,  the 
convention  of  the  National  Canners  Association 
will  be  history.  Nothing  will  do  more  to  pro¬ 
mote  a  better  understanding  among  the  trade  generally 
and  create  a  feeling  of  fellowship  among  competitors 
than  a  convention.  It  is  the  means  of  getting  the  high- 
up  and  lowdown  of  those  in  your  same  line  of  business. 
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We  stick  close  to  our  business,  year  in  and  year  out, 
never  taking  time  out  to  travel  and  personally  meet  the 
trade  and  we  think  that  we  know  what  is  taking  place 
in  our  line  of  business,  but  when  we  attend  one  of  these 
conventions  and  mingle  among  the  boys,  discuss  dif¬ 
ferent  phases  of  our  business,  we  find  out  that  we  did 
not  know  near  as  much  as  we  thought  we  knew.  So  it 
may  be  said  that  a  convention  is  almost  indispensible 
and  possibly  more  so  now  than  ever  before. 

There  are  a  good  many  problems  that  turn  up  v/hich 
seem  to  affect  only  our  individual  business,  but  as  a 
matter  of  fact  they  are  general  to  the  industry  as  a 
whole  and  discussing  it  among  the  trade  in  a  public 
place  will  do  more  to  thrash  it  out  and  solve  it,  if  it  can 
be  solved  than  if  it  was  handled  individually. 

Of  course,  there  are  some  that  are  not  financially 
and  some  not  physically  able  to  attend  conventions, 
which  is  all  right,  but  there  are  others  that  very  easily 
can  go  that  don’t,  and  these  latter  business  men  don’t 
know  what  they’re  missing,  so  make  up  your  mind  to 
attend  the  next  one. 

SHRIMP — With  Lent  less  than  a  month  off,  the 
canned  sea  food  market  has  already  shown  strength 
and  shrimp  is  no  exception,  as  some  are  lead  to  be¬ 
lieve.  Taking  into  consideration  the  staple  position 
of  some  of  the  other  canned  foods,  I  doubt  very  seri¬ 
ously  if  shrimp  showed  up  any  weaker  for  any  greater 
length  of  time  than  some  of  the  staple  varieties. 
There  are  no  buyers  breaking  their  necks  to  buy  and 
any  good  size  buyer  with  the  ready  cash  to  pay  for  his 
purchase  can  buy  a  few  cents  under  the  so  called 
strong  market  price  of  some  of  the  staple  commodi¬ 
ties.  This  situation  will  continue  to  exist  as  long  as 
the  buying  power  of  the  country  is  in  the  shape  it  is. 

There  was  a  time  when  there  was  such  a  thing  as 
“heavy  buying”  at  seasonable  times,  and  while  the 
seasonable  buying  still  takes  place,  yet  it  is  done  in  a 
greatly  modified  form. 

In  the  case  of  shrimp,  probably  the  heavy  buying 
is  over  with  for  this  season,  as  those  that  figure  on 
stocking  up  for  Lent  have  already  bought,  but  there 
is  a  dribbling  in  of  small  orders  that  might  indicate 
that  some  eleventh  hour  buyers  are  still  out  or  that 
some  of  the  careful  buyers  are  still  practicing  the 
“hand  to  mouth”  method  of  buying. 

The  price  of  canned  shrimp  is  95c  per  dozen  for 
No.  1  Medium  and  $1  per  dozen  for  No.  1  Large,  f.  o.  b, 
cannery. 

OYSTERS — The  canning  of  oysters  was  resumed  in 
Alabama  this  week,  but  as  oysters  are  scarce  on  the 
public  reefs,  the  canners  will  have  to  arrange  to  draw 
the  bulk  of  their  raw  material  from  privately  owned 
beds. 

The  oyster  pack  this  season  is  receiving  an  awful 
setback  and  it  is  doubtful  if  it  will  amount  to  much 
in  this  section. 

The  price  of  cove  oysters  is  95c  per  dozen  for  four 
ounce;  $1  per  dozen  for  five  ounce;  $1.90  per  dozen 
for  eight  ounce,  and  $2  per  dozen  for  ten  ounce,  f.  o.  b. 
factory. 


CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

1933  Pack  Statistics  For  California  Fruits  and  Vegetables 
Available — Fruit  Acreage  For  California  Is  Headed  Downward 
— Few  Price  Changes  On  Hawaiian  Pineapple — Salmon  Market 
Quite  Satisfactory 

San  Francisco,  January  18,  1934. 

COMPLETE  pack  statistics,  covering  the  packs  of 
fruits  and  vegetables  in  California  in  1933,  were 
made  available  during  the  week  and  are  being 
carefully  analyzed  by  those  with  a  penchant  for  fig¬ 
ures  and  for  comparison.  With  the  exception  of  cling 
peaches,  the  figures  for  northern  and  central  California 
were  compiled  by  the  Canners  League  of  California 
from  individual  reports  of  canners,  and  the  figures 
from  southern  California  were  compiled  in  a  similar 
manner  by  C.  A.  Winkler,  secretary  of  the  Southern 
California  Canners  Association.  The  cling  peach  pack 
Represents  the  final  figures  for  the  State  as  compiled 
by  the  Cling  Peach  Control  Committee.  The  fruit  pack 
is  on  the  No.  21/2  can  basis,  while  the  vegetable  pack  is 
reported  in  actual  cases,  all  sizes  and  grades.  Without 
an  exception,  all  varieties  of  fruits  were  packed  in 
heavier  quantities  than  in  1932,  and  larger  packs  of 
most  varieties  of  vegetables  were  made,  the  exceptions 
being  tomatoes,  tomato  juice  and  miscellaneous  vege¬ 
tables.  The  packs  of  both  fruits  and  vegetables  for 
the  year  were  the  largest  since  1930. 

The  California  fruit  pack  for  1933  amounted  to 
15,424,450  cases,  reduced  to  a  No.  2V2  can  basis,  as 
against  10,  130,715  cases  in  1932  and  12,669,581  cases 
in  1931.  By  varieties,  it  was  as  follows:  Apricots, 
2,416,267  cases;  cherries,  392,533;  grapes,  58,086; 
pears,  1,927,564 ;  freestone  peaches,  65,144 ;  clingstone 
peaches,  10,243,976;  plums,  110,017,  and  other  fruits, 
210,863.  The  latter  classification  includes  canned  figs, 
the  pack  of  which  amounted  to  127,782  cases. 

The  pack  of  apricots  was  more  than  six  hundred 
thousand  cases  larger  than  that  of  the  previous  year, 
that  of  pears  stepped  up  more  than  half  a  million  cases, 
while  close  to  a  four  million  increase  was  made  in  the 
cling  peach  pack.  None  were  of  record  size,  however. 

The  pack  of  vegetables  for  1933  reached  a  total  of 
8,515,607  cases,  as  against  6,770,037  cases  in  1932  and 
5,634,473  cases  in  1931.  The  asparagus  pack  amounted 
to  2,134,943  cases ;  string  beans,  102,067 ;  peas,  101,098 ; 
spinach,  1,666,162;  tomatoes,  1,886,505;  tomato  juice, 
348,094 ;  tomato  paste,  244,830 ;  other  tomato  products, 
1,776,421,  and  other  vegetables,  255,487.  The  figures 
for  spinach  include  the  fall  and  winter  pack  which  is 
not  always  made. 

The  pack  of  tomatoes  was  about  three  hundred  thou¬ 
sand  cases  less  than  that  of  last  year,  but  was  less  than 
half  that  of  1930.  A  gain  was  made  in  the  output  of 
tomato  paste  and  in  other  tomato  products. 

The  output  of  fruits  for  salad,  which  also  includes 
fruit  cocktail,  for  1933  amounted  to  2,281,257  cases, 
against  1,418,284  cases  for  the  preceding  year.  Re¬ 
duced  to  a  No.  214  can  basis  the  pack  for  the  year  was 
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2,289,648  cases.  Fruits  for  salad  are  remanufactured 
from  canned  fruit  and  the  pack  of  course  is  not  in  addi¬ 
tion  to  the  fruit  pack  as  listed. 

In  the  past,  it  has  been  possible  to  report  the  pack  for 
the  Pacific  Northwest  with  the  California  pack,  but 
packers  there  have  decided  to  withhold  statistics  until 
well  along  in  the  spring,  or  until  the  selling  season  is 
about  at  an  end.  California  packers  believe  that,  as  a 
general  rule,  the  best  interests  of  the  industry  are 
served  by  making  available  pack  statistics  at  the  earli¬ 
est  possible  moment,  but  packers  of  the  Northwest  have 
their  own  opinions  along  this  line  and  prefer  to  with¬ 
hold  their  data. 

Fruit  acreage  in  California  has  ceased  to  expand  and 
is  headed  downward,  according  to  reports  of  agricul¬ 
tural  economists  of  the  University  of  California.  A 
decrease  in  production  is  forecast  for  freestone  and 
clingstone  peaches,  plums,  olives,  raisins  and  table 
grapes.  Apricots,  prunes  and  almonds  are  expected  to 
about  hold  their  own,  while  increased  production  of 
cherries,  pears,  walnuts,  wine  grapes  and  citrus  fruit 
is  to  be  expected. 

The  new  spot  lists  on  Hawaiian  pineapple  included  a 
few  price  changes,  but  these  were  confined  exclusively 
to  No.  10  crushed,  which  is  in  light  supply  in  both 
standard  and  fancy  grades.  The  fact  that  the  prices 
are  effective  for  shipment  only  to  February  15  sug¬ 
gests  that  some  further  advances  may  be  under  con¬ 
sideration. 

While  the  salmon  market  has  softened  a  little  in 
recent  weeks  there  has  been  no  actual  break  and  condi¬ 
tions  are  regarded  as  being  quite  satisfactory.  Pink 
salmon  can  be  had  at  $1.15  and  $1.20,  and  here  and 
there  an  offering  of  Alaska  reds  is  reported  at  $1.60. 
Fancy  Chinook  halves  are  firmly  held  at  $1.75  and 
$1.80. 

H.  E.  MacConnaughey,  vice-president  and  general 
sales  manager  of  the  Hawaiian  Pineapple  Company, 
Ltd.,  with  headquarters  at  San  Francisco,  left  for  the 
east  this  week  on  his  one  hundredth  transcontinental 
trip.  He  plans  to  attend  the  National  Canners  Asso¬ 
ciation  convention  at  Chicago  while  away. 

W.  A.  Gellerson,  of  San  Francisco,  vice-president  on 
charge  of  the  Pacific  Coast  operations  of  Libby,  Mc¬ 
Neill  &  Libby  for  the  past  ten  years,  has  been  made  a 
director  of  this  organization.  Mr.  Gellerson  came  to 
California  thirty  years  ago  from  Chicago  and  has  been 
active  ever  since  in  the  Pacific  Coast  operations  of 
Libby,  McNeill  &  Libby. 

A  splendid  six-reel  motion  picture  combining  both 
sound  and  color  has  been  completed  for  the  California 
Packing  Corporation,  San  Francisco,  and  will  shortly 
be  available  for  exhibition  purposes.  It  has  been 
filmed  on  location,  rather  than  in  a  studio,  and  is  packed 
with  beauty  as  well  as  with  information. 

Roger  Hayne,  until  recently  with  F.  M.  Ball  &  Co., 
of  San  Francisco,  has  joined  the  Warmingtori-Williams 
Co.,  succeeding  to  the  position  held  by  J.  S.  Warming- 
ton,  Jr.,  who  has  engaged  in  the  packing  business  on 
his  own  account. 

S.  C.  Thompkins,  formerly  sales  manager  in  the  Pa¬ 
cific  Coast  field  for  the  Continental  Can  Company,  has 


joined  Schuckl  &  Co.,  San  Francisco,  Calif.,  in  charge 
of  domestic  sales.  This  canning  firm  operates  two 
plants  in  the  San  Francisco  Bay  district. 

Newspaper  headlines  during  the  week  screamed 
about  canned  tuna  and  the  N.  R.  A.,  and  telegraph 
wires  between  California  and  Washington  sizzled  with 
stories  of  faked  blue  eagle  stickers  and  plots  of  foreign 
packers.  The  original  report  was  to  the  effect  that 
four  thousand  cases  of  Japanese  canned  tuna,  consigned 
to  a  Chicago  house,  had  been  landed  at  San  Pedro,  the 
lot  bearing  N.  R.  A.  blue  eagle  emblems.  Informers 
were  ready  with  photographic  evidence  and  affidavits 
of  misuse  of  the  labels  and  Washington  authorities  or¬ 
dered  the  impounding  of  the  shipment.  An  investiga¬ 
tion  showed  that  the  shipment  had  not  come  in  recently, 
as  asserted,  but  that  it  had  been  on  the  dock  since  Sep¬ 
tember  30  and  that  but  one  hundred  cases  bore  the  blue 
eagle  emblem.  The  importation  was  made  by  the  Half¬ 
hill  Packing  Company  of  Long  Beach  and  the  labels 
were  affixed  on  a  few  cases  on  December  29  by  Harry 
Halfhill  and  two  relatives  after  duty  had  been  paid 
and  the  shipment  released  by  the  customs  and  placed 
in  storage,  following  receipt  of  an  order  from  Samuel 
Kunin  &  Sons,  of  Chicago.  The  packer  said  that  he 
inquired  and  found  that  he  was  eligible  to  use  the 
N.  R.  A.  symbol,  as  was  also  the  Chicago  firm.  Press 
dispatches  from  Chicago  credit  Maxwell  Kunin  with 
the  statement  that  his  firm  placed  an  order  for  but  one 
hundred  cases  of  tuna  and  that  domestic  tuna  had  been 
specified,  not  fish  of  Japanese  pack. 

Stanley  Powell,  of  the  California  Packing  Cor¬ 
poration,  has  been  elected  vice-president  of  the  For¬ 
eign  Trade  Association  of  the  San  Francisco  Chamber 
of  Commerce. 

Miss  Sylvia  Kempton,  assistant  to  Secretary  Pres¬ 
ton  McKinney,  of  the  Canners  League  of  California, 
has  been  nominated  for  president  of  the  San  Fran¬ 
cisco  Business  and  Professional  Women’s  Club. 

An  agreement  of  partnership  has  been  filed  at  So¬ 
noma,  Calif.,  by  S.  J.  Miller,  J.  A.  Maitland  and  J.  W. 
Havens,  operating  as  the  Sebastiani  Canning  Company. 
The  capital  is  placed  at  $10,000. 

The  Riverbank  Canning  Company,  handling  tomato 
products,  has  arranged  to  erect  a  winery  and  cannery 
at  Stockton,  Calif. 


A  Y  A  R  S 

Canning  Factory  Machinery 

Pea  and  Bean  Filler  String  Bean  &  Tomato  Filler 
High  Speed  Syruper  Tomato  Washer 
Tomato  Corer  Hot  Water  Elxhauster 
Liquid  Plunger  Filler  Soup  &  Tomato  Juice  Filler 
Beet  Topper  Beet  Grader  Beet  Sheer 
Beet  Splitter  Can  Cleaner  Corn  Shaker 

AVARS  MACHINE  COMPANY 
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What  Canned  Foods  Distributors 

are  Doing 


RISE  IN  GROCERY  SALES  SPREADS  INTO  HIGHER-PRICED 
ITEMS  AS  CONTINUED  CAINS  ARE  SHOWN  BY  CHAINS 
THROUGHOUT  UNITED  STATES 

The  expansion  of  the  rising  trend  of  chain  grocery  store 
sales  into  the  higher-priced  items  is  being  hailed  in  the  food 
trade  as  one  of  the  best  harbingers  of  returning  prosperity  for 
the  industry.  Sales  of  groceries  have  improved  sharply  in 
recent  months  and  while  an  increased  amount  of  staples  are 
being  moved  into  consuming  channels,  demand  for  the  “luxury” 
and  “semi-luxury”  items  also  is  rising  rapidly. 

Both  Department  of  Commerce  reports  and  statements  issued 
by  several  of  the  largest  food  chains  operating  in  the  United 
States  disclose  that  the  improvement  noted  in  grocery  volume 
has  rapidly  risen  to  the  point  where  grocery  men  feel  more 
optimistic  than  at  any  time  since  the  depression  began. 

December  sales  of  groceries  were  approximately  2  per  cent 
above  the  total  shown  for  the  corresponding  month  in  1932, 
according  to  an  announcement  in  Washington  by  Dr.  Williard  L. 
Thorp,  director  of  the  Bureau  of  Foreign  and  Domestic  Com¬ 
merce.  The  rise  in  sales  from  November  to  December,  totalling 
4.3  per  cent,  was  slightly  better  than  the  normal  seasonal  gain, 
he  said. 

1933  SALES  OFF  6.1  PER  CENT — While  total  sales  in  the 
first  six  months  of  last  year  were  off  12.2  per  cent  from  the 
corresponding  half  of  1932,  volume  in  the  last  six  months  of 
1933  rose  one-half  per  cent  above  that  in  the  latter  half  of  the 
preceding  year,  thus  bringing  the  percentage  decline  for  1933, 
as  compared  with  1932,  down  to  6.1  per  cent.  In  1932,  total 
volume  of  sales  showed  a  decline  of  15.9  per  cent  from  the  pre¬ 
ceding  year. 

These  estimates,  the  report  pointed  out,  are  based  on  reports 
furnished  by  a  co-operating  group  of  chain  organizations  and 
represent  units  continuously  in  operation  since  1929.  Thus,  they 
show  changes  in  the  value  of  consumer  purchasers  rather  than 
expansion  or  decline  in  the  scope  of  the  chains  utilized.  The 
reporting  chains  operate  more  than  70  per  cent  of  the  chain 
grocery  units  in  the  nation. 

Only  once  in  the  past  five  years  has  December  sales  shown 
decline  from  the  previous  month,  this  being  in  1931  when  volume 
was  off  2.5  per  cent  from  November.  In  December,  1932,  total 
sales  for  the  month  were  up  3.5  per  cent;  in  December,  1930, 
up  2.8  per  cent  and  in  December,  1929,  up  3.5  per  cent,  the 
report  disclosed. 

INDEPENDENTS  TO  REPORT— Officials  of  the  Bureau  of 
Foreign  and  Domestic  Commerce  disclosed  also  that  plans  are 
under  way  to  supplement  that  chain  grocery  report  with  one 
from  large  independent  grocers. 

Consumer  demand  for  the  higher-priced  grocery  items,  which 
suffered  a  sharp  blow  during  the  depression,  was  stimulated  by 
holiday  influences  as  the  year  closed  and  reports  from  chain 
grocery  units  indicate  that  this  class  of  business  continues  to 
show  improvement.  This  is  especially  cheering  news  because 
it  is  this  type  of  item  that  stimulate  dollar  volume  with  the 
resultant  rise  in  the  profit  margin. 

Generally  higher  retail  prices  as  well  as  increased  consumer 
purchasing  power  has  aided  the  chain  grocers  in  presenting 
more  cheerful  reports.  While  the  grocery  industry  first  showed 
some  signs  of  improvement  during  the  summer,  it  was  not  until 
the  early  fall  that  the  betterment  became  definite  and  then  it  was 
limited  as  compared  with  other  basic  industries. 

SALES  MOMENTUM  GAINS — In  the  final  months  of  1933, 
however,  especially  in  December,  trade  reports  indicated  that 


this  improvement  had  gathered  momentum  and,  despite  the  fact 
that  cumulative  grocery  sales  for  last  year,  as  reported  by  the 
Bureau  of  Foreign  and  Domestic  Commerce,  were  6.1  per  cent 
below  1932,  January  1  found  chain  grocery  units  viewing  the 
future  with  the  greatest  optimism  in  several  years.  With  ap¬ 
proval  of  the  codes  governing  the  food  trade  insuring  the  elim¬ 
ination  of  price-slashing,  long  a  sore  spot  in  the  industry,  a 
stable  price  list  was  held  a  practical  possibility. 

December  sales  of  seven  of  the  nation’s  leading  chain  grocery 
organizations  disclose  that  all  showed  a  sharp  improvement  over 
the  like  month  in  1932,  with  the  leader,  the  Great  Atlantic  and 
Pacific  Tea  Co.,  showing  the  first  gain  over  the  corresponding 
period  of  a  year  ago  since  September,  1930. 

Total  sales  of  the  A.  and  P.  for  the  four  weeks  ended  Decem¬ 
ber  30  aggregated  $64,479,397,  compared  with  $63,864,400  in 
the  like  1932  period,  an  increase  of  $614,857,  or  1  per  cent. 
The  increase,  it  was  pointed  out,  was  the  first  since  September, 
1930,  with  the  sales  gain  in  that  month  being  followed  by  39 
months  of  uninterrupted  decline. 

TONNAGE  SALES  DIP — Tonnage  sales  of  the  nation’s  lead¬ 
ing  chain  grocery  unit  indicated  the  rising  trend  of  grocery 
prices,  showing  a  decline  of  3.2  per  cent  from  the  final  month  in 
1932,  as  compared  with  the  rise  of  1  per  cent  in  dollar  volume. 
Total  tonnage  was  386,947,  off  12,907  tons  from  the  399,854  total 
reached  in  the  four  weeks  ended  December  30,  1932. 

Average  weekly  sales  for  the  four  weeks’  period  were  esti¬ 
mated  by  the  company  at  $16,199,849,  compared  with  $15,966,110 
in  the  like  1932  period,  an  increase  of  $153,739.  Average  weekly 
tonnage  sales,  however,  dipped  3,227  tons  under  the  1932  total, 
aggregating  96,737  tons,  compared  with  99,964  tons. 

Estimated  sales  for  the  44  weeks  ended  December  30  last, 
without  consideration  of  any  change  in  the  number  of  stores 
during  this  period,  totalled  $683,142,298,  compared  with  $736 
017,136  in  the  like  period  of  the  previous  year,  off  $52,874,838,  or 
7.2  per  cent.  Estimated  tonnage  sales  were  4,228,247,  against 
4,501,250,  off  273,003  tons,  or  6  per  cent. 

VOLUME  CONTINUES  TO  RISE— December  sales  of  the 
American  Stores  Co.  were  up  1.5  per  cent  from  the  closing 
month  of  1932,  the  four  consecutive  months  in  which  volume 
showed  a  gain  from  the  corresponding  period  of  the  previous 
year.  July  sales  were  off  13.4  per  cent  from  July  in  1932,  after 
a  slight  gain  was  noted  in  June  sales.  In  August,  however,  the 
decline  had  dipped  to  only  0.2  per  cent  and  the  improvement 
noted  in  that  month  continued  during  the  remaining  four  months 
of  the  year,  all  of  which  showed  gains  over  the  totals  recorded 
in  the  like  months  in  1932. 

Gains  of  the  other  five  chains  reporting  ranged  from  2.3  per 
cent  for  H.  C.  Bohack  &  Co.  to  8.9  per  cent  for  Safeway  Stores. 
Grand  Union  sales  were  up  2.4  per  cent  in  December;  volume 
of  the  Kroger  Grocery  and  Baking  Co.  rose  4.8  per  cent  from  the 
total  recorded  in  December  in  1932,  and  First  National  Stores, 
Inc.,  showed  a  gain  of  4.3  per  cent  for  the  five  weeks  ended 
December  30  last. 

Trade  reports  from  Cincinnati  gave  credit  for  the  improved 
tone  of  the  retail  grocery  trade  in  that  area  to  three  factors, 
first,  increased  consumer  purchasing  power  through  C.  W.  A.; 
second,  increased  industrial  activity,  and  last,  the  rise  in  retail 
prices. 

IMPROVEMENT  HOLDS — In  addition  to  good  holiday  trade, 
several  areas  reported  that  the  customary  let-down  after  Christ¬ 
mas  week  did  not  materialize  and  sales  volume  has  been  un¬ 
usually  stable.  The  majority  of  grocers  in  Cincinnati,  includ- 
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ing  Kroger  Grocery,  report  that  sales  held  up  exceptionally  well 
between  Christmas  and  New  Year’s,  and  that  since  the  first  of 
the  year  business  has  been  holding  about  on  a  line,  compared 
with  a  sharp  decline  a  year  ago.  One  factor  that  has  aided 
conditions  in  Cincinnati  is  that  the  grocery  trade  is  now  getting 
much  of  the  business  formerly  handled  by  welfare  associations 
who  bought  directly  from  manufacturers  and  growers. 

s*  ^ 

APPROVAL  OF  MASTER  CODE  FOR  GROCERY  MANU¬ 
FACTURERS  SEEN  NEAR  BY  WILLIS. 

WITH  the  codes  governing  the  retail  and  wholesale  food  and 
grocery  distributors  already  approved  by  the  Administra¬ 
tion,  final  approval  of  the  code  governing  operations  of  grocery 
manufacturers  was  forecast  for  the  near  future  by  Paul  S. 
Willis,  president  of  the  Associated  Grocery  Manufacturers  of 
America,  and  chairman  of  the  Food  and  Grocery  Conference 
Committee  which  prepared  the  code. 

In  commenting  on  the  present  status  of  the  code,  however, 
Mr.  Willis  briefiy  reviewed  the  past  history  of  the  master  code 
and  discussed  the  details  which  have  been  completed. 

“At  a  meeting  held  in  June,  1933,  attended  by  representatives 
of  the  following  major  divisions  of  the  industry,  the  National- 
American  Wholesale  Grocers  Association,  the  National  Chain 
Store  Association,  the  National  Food  Brokers’  Association,  the 
National  Retail  Grocers’  Association,  the  National  Voluntary 
Institute,  the  Retailer-Owned  Wholesale  Grocers’  Association, 
and  the  Associated  Grocery  Manufacturers  of  America,  there 
developed  immediately  unanimous  recognition  of  the  desirability 
and  of  the  advantages  for  having  a  Master  Code  for  overlapping 
trade  practices  and  to  establish  standard  provisions  to  cover 
them.  Originally  a  long  list  of  highly  controversial  trade  evils 
was  submitted,  but  through  many  conferences  it  developed  that 
many  of  these  evils  were  of  an  intra-industry  nature.  But  by 
holding  to  our  objective  to  include  in  this  code  only  those  prac¬ 
tices  of  an  overlapping  interest,  we  succeeded  in  bringing  the 
whole  group  into  harmony  upon  those  trade  practices  included 
in  the  code  as  filed  with  the  Administrator,  and  as  it  now  stands. 

“The  Master  Code  originally  embraced  the  distribution  func¬ 
tions  of  the  manufacturers,  the  wholesalers  and  the  retailers. 
However,  the  N.  R.  A.  split  this  code  three  ways,  (a)  a  code 
for  manufacturers,  (b)  a  code  for  wholesalers,  and  (c)  a  code 
for  retailers.  In  these  revised  forms,  they  are  companion  codes 
containing  substantially  the  same  trade  practice  provisions. 

“The  retailer’s  code  and  the  wholesaler’s  code  have  been  ap¬ 
proved  and  signed  by  the  President.  The  manufacturers’  cede 
has  not  yet  been  signed.  The  trade  practice  provisions  have 
been  approved  by  the  food  and  grocery  industry  and  tentatively 
approved  by  officials  of  the  Administration.  However,  inasmuch 
as  substantially  the  same  trade  practice  provisions  are  in  the 
wholsalers’  code,  therefore,  these  provisions  actually  already  are 
in  effect  in  the  trade.  It  is  expected  that  the  administrative 
provisions  in  the  manufacturers’  code  will  also  be  completed 
shortly. 

“The  code  in  its  present  form  is  a  simple  code.  It  serves 
to  standardize  the  provisions  covering  overlapping  trade  prac¬ 
tices  which  is  extremely  desirable,  and  it  provides  that  each 
division  of  the  food  and  grocery  industry  may  set  up  its  own 
code  and  include  such  additional  provisions  as  that  industry  re¬ 
quires.  It  provides  also  that  each  division  set  up  its  own  code 
authority,  administer  entirely  its  own  code,  and  for  each  di¬ 
visional  code  authority  to  deal  directly  with  the  Administrator, 
thereby  complying  with  generally  expressed  desires.  It  provides 
also  that  there  shall  be  a  National  Advisory  and  Co-ordinating 
Committee  made  up  of  representative  members  of  the  industry, 
the  latter  committee  to  be  without  supervisory  authority  and  to 
serve  only  in  an  advisory  and  co-ordinating  way. 

“The  wholesalers  and  retailers  have  expressed  approval  of  this 
manufacturers’  code  and  because  it  so  closely  ties  in  with  their 
codes,  they  are  urging  and  pressing  for  its  earliest  possible 
adoption. 

“It  is  very  evident  that  the  code  is  growing  in  favor  with  the 
industry  because  of  the  heavy  pressure  to  obtain  early  adoption. 


Such  early  action  is  important  from  many  angles.  A  long  list 
of  food  and  grocery  divisional  codes  are  affected  by  it,  and 
manufacturers  are  handicapped  in  completing  their  sales  and 
merchandising  plans.  Whereas,  if  the  code  were  signed,  it 
would  aid  tremendously  in  stabilizing  conditions  and  remove 
from  industry  that  ‘uncertainty’  which  has  hovered  over  it  these 
many  months. 

“As  a  further  indication  that  industry  wants  this  code,  we 
submit  that  numerous  manufacturers  have  assumed  this  atti¬ 
tude.  Whether  the  code  is  signed  or  not,  they  contend,  it  con¬ 
tains  the  expression  of  industry  upon  overlapping  trade  prac¬ 
tices,  and  what  industry  considers  a  fair  policy  of  operation. 
And  because  it  does  represent  industry’s  expression,  manufac¬ 
turers  are  including  these  provisions  in  sales  policies.  We  have 
particular  reference  to  the  open  price  provisions,  the  provision 
covering  payments  upon  a  written  contract  basis  for  advertis¬ 
ing  service,  and  the  provisions  eliminating  all  forms  of  secret 
rebating,  advertising  allowances,  etc. 

“The  President  has  signed  the  executive  order  covering  tht 
transfer  of  food  and  grocery  codes  from  the  A.  A.  A.  to  the 

N.  R.  A.  and  we  hope  that  this  will  now  open  the  way  for  an 
immediate  final  approval  of  this  manufacturers’  code.” 

BOSTON  FOOD  BROKERS  MEET 

A  T  the  Annual  Meeting  of  the  Boston  Food  Brokers’ 
/-A  Association  which  was  held  at  the  Hotel  Somer- 
'  \  set  on  January  8th,  the  following  officers  were 

reelected : 

President,  Walter  S.  Dickson,  Walter  S.  Dickson 
Company. 

1st  Vice-President,  Arthur  G.  Curren,  Arthur  G. 
Curren  Company. 

2nd  Vice-President,  James  Mclnerney,  Daniel  M. 
Mclnerney  Company. 

Secretary-Treasurer,  Daniel  M.  Keleher,  Keleher 
Trading  Co.,  Inc. 

Directors — William  Conover,  Clemmer  &  Conover; 

O.  C.  Stiles,  Stiles  &  Cole  Company ;  William  A.  Mann ; 
H.  D.  White,  H.  D.  White  Company;  John  L.  Lutz, 
John  L.  Lutz  Company. 

The  Annual  Dinner  and  Dance  was  held  after  the 
meeting  in  the  Princess  Ballroom  of  the  Hotel  Somer¬ 
set  under  the  capable  direction  of  “Dan”  Keleher, 
Chairman  of  the  Entertainment  Committee,  assisted 
by  George  Neilson  and  “Hosie”  White,  who  was  an 
excellent  master  of  ceremonies. 

All  of  the  food  brokers  were  there,  accompanied  by 
their  families  and  office  staffs,  and  dancing  was  en¬ 
joyed  by  about  one  hundred  couples  during  and  after 
dinner.  Vocal  selections  were  rendered  by  “Bob” 
Heyer  and  by  the  Food  Brokers’  Glee  Club,  which  is 
comprised  of  George  Neilson  of  A.  H.  Morse  Com¬ 
pany,  director ;  “Dan”  Keleher  of  the  Keleher  Trading 
Company,  Inc.;  “Bob”  Heyer  of  Heyer  &  Son;  and 
Harry  Walle  of  Walter  S.  Dickson  Company,  and  the 
selections  were  very  well  received  by  the  guests. 

The  Princess  Ballroom  was  beautifully  decorated 
for  the  occasion,  and  some  very  attractive  favors  were 
distributed  to  the  various  tables  for  the  ladies. 
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CANNED  FOOD  PRICES 

PricM  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  IThomas  J.  Meehan  A  Co.,  'Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  leaded  **N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


Balto.  N.Y. 


™  2.26 


2.25 

2.00 

2.10 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2Vi! . 

Peeled.  No.  2Mi . 

Lar^e,  No.  2% . 

Peeled,  No.  2Vj . 

Medium,  No.  2M! . 

Green  Mammoth.  Mo.  2,  round  cans 

Medium,  Mo.  2 . 

Lanre,  Mo.  2 . . . 

rips.  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  tq . 

Green  Mammoth,  No.  I  sq..„ . 

Small,  No.  1  sq . 

■tAKED  BEANSI 

16  . . 46Vi.. 

No.  2V2  . 80  .. 

No.  10  .  2.70  .. 

rtEANSt 

Stringless  Stand.  Cut  Green,  Mo.  2 

Standard  Cut  Green,  No.  10 . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

SUtiiilard  Cut  Wax.  No.  10 . 


2.26 

3.16 
2.10 
2.60 
2.60 
2.60 
2.10 
1.90 

2.16 
1.80 


.70  t.70 

3.50  . . 


.76  _ 


Red  Kidney  Standard,  No. 

Standard,  No.  10 . 

3.65 

*3.50 

IM  \  BEANS*  <F.  0.  B.  Factory) 

No.  2  Tiny  Green . . . 

1.40 

*1.40 

No.  10  . 

7.00 

*7.00 

1.10 

Mft  in  . 

6.60 

No.  2  Green  and  White . 

.90 

No.  10  . 

5.00 

No.  2  Fresh  White . 

.86 

*.80 

Nft  10  . 

3.76 

*3.76 

Soaked,  No.  2 . 

.65 

*.60 

tEETS* 

Whole,  No.  2 . 

.90 

Whole.  No.  2% . 

1.10 

Whole,  No.  10  _ ...... 

3.26 

Cut,  No.  2 . 

.75 

*.75 

Cut,  No.  2% . 

.90 

Cut,  No.  10 . . 

3.25 

Dic^,  No.  10 . 

3.25 

CARROTS* 

.76 

Sliced,  No.  10 . 

3.76 

Standard,  Diced,  No.  2 . 

.70 

Diced,  No.  10 . 

3.50 

.  ORN* 

Golden  Bantam,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 .  1.00 


tl.OO 


Extra  Standard,  No.  2.. 

Standard,  No.  2 . . . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2.. 
Standard.  No.  2.. 


.96  .. 

.87%.. 
.90  „ 
.86  .. 
.75  . 


Standard,  No.  10..« .  4.60 


<lOMINV3 

Standard  Split,  No.  2  Tall„ 
Split,  No.  10 . 


. 70 

.  2.76 

MIXED  VEGETABLES^ 

Standard,  No.  2 . 76 

No.  10  .  4.00 

Fancy,  No.  2™. . 76 

No.  10  . 4.26 

OKRA  AND  TOMATOES3 

Standard,  No.  2 .  1.00 

No.  10  . . .  . 

PEAS3  (Baltimore  prices,  new  pack) 

No.  1  Petit  PoU _ _ 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . . 

No.  2  Fancy  Sweets,  6s . ........ 

No.  2  Std.  Sweets,  6s . 

No.  1  Early  June,  4s . .  . . 

No.  2  Std.  Alaskas,  Is . . . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . . .  1.10 

No.  2  Std.  Alaskas,  4s . . .  1.05 

No.  10  Std.  Alaskas,  2s . 


1.10 

1.06 


No.  10  Std.  Alaskas,  48 . 

.  6.60 

PUMPKIN* 

Standard,  No.  2% . . 

.  1.00  *1.00 

No.  8 . . , 

.86 

.80 


.60 

.80 

.85 


CANNED  VEGETABLES— Ontinaed 
Balto. 

SAUER  KRAUT* 

Standard,  No.  2 . 95 

No.  2%.  .  1.16 

No.  3  . 

No.  10  .  3.65 

SPINACH* 

Standard,  No.  2 . 76 

No.  2%  .  1.06 

No.  3  _  _ _ 

No.  10  .  3.60 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . 

Standard,  No.  10 . . 

SUCCOTASH* 

Standard  Green  (3orii  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.  Factory _ 

No.  2%  . 

No.  3  . 

No.  10  .  2.75 

TOMATOES* 

Extra  Standard,  No.  1 . . 

F.  O.  B.  County . . . 

No.  2  .  . 

F.  O.  B.  County . 

No.  3  . .  . . 

F.  O.  B.  County . 

No.  10  . . .  . 

F.  O.  B.  County . 

No.  2  . . 

F.  O.  B.  County . 

Standard,  No.  1 . 55 

F.  O.  B.  County . 55 

No.  2  . 86 

F.  O.  B.  County . 85 

No.  3  .  1.35 

F.  O.  B.  County .  1.30 

No.  10  .  4.50 

F.  O.  B.  County .  4.26 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 55 

No.  10,  Whole  Stock . . . 

Standard,  No.  1  Trimminss . . 

No.  10  Trimmingrs . 

TOMATO  JUICE* 

No.  1  . .; . 60 


N.Y. 

r2o 

'loo 


t.76 

tl.OO 


t3.25 


tl.20 

t4.00 


t.80 

t.86 

*2.60 


*.82% 

*1.35 

iZ'i'i 

.60 


Canned  Fruits 


2.76 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michieaii.  No.  10 . 

New  York,  No.  10 . . . 

1  Pennsylvania,  No.  10,  water . . 

Pa.,  No.  3 . 

Pa..  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . . . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2„ . . . 

No.  3  _ 

No.  10  water . 

No.  2,  Preserved . .* . 

No.  2,  in  Syrup.......™....................„.. 

BLUEBERRIES* 

Maine.  No.  2 . 

No.  10  . 

CHERRIES* 

Stamdard  Red,  Water,  No.  2 . 

White  Sjmip,  No.  2 . 

Extra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted.  No.*  10 . . . 

California  Standard,  2% . 

Choice,  No.  2%.................................. 

Fancy,  No.  2% . . . . 

GUOSEKERRlES* 

Standard  No.  2 . . . . 

No.  10  . . . . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . . . 

No.  1  Juice . . . 

No.  2  Juice . 

No.  6  Juice . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 

No.  10  . 

California  Bartletts.  Standard  2%.... 

Fancy  . . . 

Choice  . . . . 

Standard,  No.  10. 


3.26 

3.’90 


1.40  *1.30 
1.66  *1.60 


7.50 


6.00 


1.86 

2.00 


.62%  t.62^1 
1.06  *.97  V 

3.26  *3.00 
.62%  t.67V 
.96  +.87V 

3.00  *2.76 

1.00  _ 

4.60  _ 

1.40  _ 

_  *1.70 

1.60  n.a 

*4.76 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.37%*1.45 

Choice.  No.  2%,  Y.  C .  1.60  *1.65 

Fancy.  No.  2%.  Y.  C . .  .  . 

Extra  Sliced  Yellow,  No.  1  Tails . 90  . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled.  No  3  . . . 

Peeled,  No.  10,  Solid  Pack .  4.26  _...... 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% _  1.90  *1.80 

Sliced,  Standard.  No.  2% .  1.80  *1.66 

Sliced,  Extra,  No.  2 . .  *1.60 

Sliced,  Standard.  No.  2 . .  .......  *1.40 

Shredded.  Svriip.  Mo.  10 . 

Crushed,  Extra,  No  10 .  5.10  *6.16 

Eastern  Pie.  Water,  No.  10 .  „...._ 

Porto  Rico  No.  10 . .  ___ 


RASPBERRIES* 

Black  Warter,  No.  2 . 

Red,  Water,  No.  2 . 

Black.  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

Red.  Water,  No.  10 . . . 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . .  . 

Extra.  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . . 

PRUITS  FOR  SALAD* 

Fancy,  No.  2% . „....  2  60  2.30 

No.  lOa  . . . .  9'.60  _ 


Canned  Fish 


>.kKINU  roe* 


16  oz..  Factory . 

No.  2.  17>oz.  cans,  Factory„ 

No.  2,  19-oz.  cans.  Factory.. 

LOBSTER* 

Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

OYSTERS* 

Standards,  4  oz . 

5  oz . 

8  oz . 

10  oz . 

Selects,  6  oz . . . 


SALMONS 

Red  Alaskas,  Tall,  No.  1.. 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

••  ihi  No.  1 . 

Flat  No.  % . 

Pink,  Tall,  No.  1 . 

Pink.  Tall,  No.  % . 

Sockeye  Flat,  No.  1 . 

Flat,  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall . 


1.76  *1.76 


1.17% . 

1.18%*1.20 

.80  . 

3.26  .....>. 

1.86  . 

1.07%*1.16 

1.22% - 


SHRlMPg 

Dry,  No.  1 . . 

1.00 

1.00 

1.00 

1.00 

SARDINES  (Domestic),  per  case 

2.S0 

*2.60 

*2.90 

%  Oil,  keys . 

2.90 

3.26 

*3.16 

*2.60 

*2.40 

*2.76 

2.60 

2.86 

California  Oval,  No.  1,  48*8 . 

3.00 

TUNA  FlSHg  (California),  per  case 

White,  %8  .  7.80 

White,  is  . . 18.66 

Blue  Fin,  %a . . . . .  __ 

Blue  Fin,  Is . . . . 

Striped,  %8  .  3.66 

Striped,  %8  . 6.00 

Striped,  is  . 9.00 

Yellow,  %8.  Fancy... . 4.66 

Yellows.  %s.  Fancy.. _ ...... _ _  7.80 

Yailow.  la - 1K66 
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Seeds 


If  you  wish  Seeds  for  Spring  planting,  before  pur¬ 
chasing,  write  us  stating  kinds  and  quantities  and  allow 
us  to  quote  you  prices. 

No  one  has  better  seeds  than  we,  and  our  prices 
will  be  found  to  be  in  line  with  other  good  seed  Growers. 

Certified  Tomato  Seed 

If  you  need  Tomato  Seed,  buy  Certified  Tomato 
Seed.  Our  Seed  is  certified  by  the  Agriculture  Depart¬ 
ment  of  the  State  of  Pennsylvania,  Certified  that  it  is 
true  to  name,  high  in  vitality  and  free  from  disease. 
Every  ounce  of  Tomato  Seed  we  offer  is  grown  right 
here,  all  put  in  J,  J  and  1  lbs.  cardboard  Lithograph 
Cartons,  the  Certified  Seed  sealed  with  the  seal  of  the 
Agricultural  Department  of  the  State  of  Pennsylvania, 
wrapped  in  water-proof  cellophane. 


D.  LANDRETH  SEED  COMPANY, 

Founded  1784 


Oldest  Seed  House  In  America 


KITTREDGE 


LABELS 


CHICAGO  €1 


WITH 


DERNIZATION! 


BETTER  WAYS  MAKE  BETTER  DAYS! 

•  It’s  a  new  era  of  shorter  working  hours  ...  of  quickened  mar* 
kets  for  greater  volume  at  better  prices  for  those  who  realize  that 
sounder  profits  and  greater  progress  come  with  improved 
methods,  larger  facilities  . . .  speedier  equipment  for  a  broadened 
efficiency  in  handling  the  packs  of  1934. 

•  It  is  the  spirit  of  this  organization,  to  continually  look  for  and 
develop  refinements  of  CAN  production,  plus  the  added  essen* 
tials  of  accurately  timed  arrivals,  provision  for  and  supervision 
of  accurate  closures,  scientific  research  pointing  the  way  to 
quick,  safe  PACKS  .  .  .  with  profit  to  the  CANNER  and 
credit  to  ourselves. 
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SALES  OFFICES  AM>  PLANTS  •  NEW  YOKE  CITY  •  BALTIMOKE  •  BIIOOKLYN  •  CHICAGO 
THE  FI9CHEK  CAN  COMPANY  DIVISION  •HA^IILTON*  OHIO 


